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It seems like only five minutes have gone by since I last wrote the foreword
for the 11th Issue of The Wire back in 2018. Of course, since then, our daily
lives have all been affected by current situations in the world. How we work
has changed in many ways, but this edition of The Wire illustrates the teams’
consistent involvement and achievements throughout our communities as an
essential service industry.
I’ve heard the word “opportunity” used a lot in meetings with suppliers
lately, and our branch teams and special departments have been well
positioned and quick to act on such opportunities. These “opportunities” have
consistently led to more sales and more chances to build relationships with
our customers when it matters more than ever. In this latest edition of The
Wire, these opportunities are highlighted, and it’s great to see examples of
such success during such a difficult year.
I’m also very excited to see our company do things that are bigger than the
business itself. In this issue, branches have banded together to help their
communities during hurricane season, employees have regularly donated
their time and energy to charities and organizations, and our special
departments are supporting our branch network like never before.
As we continue to grow the relationships in our own communities, the base
of our business — which are those daily, over-the-counter sales and local
delivery sales which I like to call the ‘the meat’ of our business — should
never be underestimated. It’s the work of our branch teams that’s always
driving us forward.
We thank all of our employees for their continuous hard work and commitment
as they provide a high level of customer service throughout the most
challenging year of our shared history. This issue is as much a celebration of
what we’ve achieved as it is a recognition of their commitment.
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LET US KNOW ABOUT YOUR SUCCESSFUL
COUNTER DAYS, CONFERENCES, AND EVENTS.
SHARE YOUR COMMUNITY AND MILESTONES
WITH US BY SUBMITTING YOUR STORY.
CONTACT THE CES MARKETING DEPARTMENT AT
THEWIRE@CITYELECTRICSUPPLY.COM
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BIG DEAL
SMALL PACKAGE

Introducing the largest air-cooled generator on the market - Generac Guardian® 24kW.
Generac’s commitment to continuous improvement, innovation, and technology allows
homeowners to save space and save money.

NEW Protector
Series 80kW
Standby Generator
Thousands of homeowners and business owners
trust their Protector Series automatic backup
generator to preserve their quality of life and/or
business profitability during a power outage.
A Protector Series generator allows homeowners
to continue living life comfortably and keeps
business operating without interruption.

Learn more at
Generac.com
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CITY ELECTRIC SUPPLY IS EXPANDING ALL ACROSS THE U.S.! SEE WHERE WE’VE OPENED NEW BRANCHES
AND HOW WE’RE CONNECTING CES WITH CUSTOMERS IN YOUR STATE!

JULY 2020 - SEPTEMBER 2020
1

Charleston Cross County, SC
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2

Midtown Memphis, TN

3

Sun Prairie, WI

CES MIDTOWN MEMPHIS TN:
THE FIRST BRANCH IN A
BRAND-NEW MARKET
When Memphis comes to mind, you might think of the Memphis
Grizzlies, Graceland, and Beale Street, one of the most iconic
streets in America with three blocks of music and nightlife. But to
Branch Manager Matt Murrell, there’s so much more to Memphis
than just the sights and sounds — there’s a lot of opportunity.
“I’ve lived and worked in Memphis my whole life,” he said.
“Memphis is always growing, so when I started to hire my team,
I wanted to make sure that I was putting together a quality team
that’d work well together and know the city as well as I do.”
For this branch in midtown Memphis, this new team is getting the
best of both worlds. They can service just about the entire city
from their central location, and they can also handle deliveries into
neighboring Arkansas and Mississippi suburbs.
“We’ve been open for about three weeks now, and we’re already
receiving orders for deliveries outside of Memphis,” Murrell said.
“It just shows that there’s a need for a supplier here, and we’re
happy to be the first one in the Memphis market to help get things
started.”
Memphis appears to be an underserved city for electrical
distributors. There are a couple of competitors within two miles of
the CES Midtown Memphis location, but Murrell thinks that new
branches could be coming soon.
“With all the growth in the commercial and residential market
here, I can easily see Memphis turning into its own district,”
Murrell said. “It’s up to us to prove that CES can be successful
here, and we’re excited to do that.”
Memphis is growing, so it’s important that contractors have a
go-to supplier that can keep up. According to Murrell, he has the
perfect team in place to handle anything.
“This team is special,” Murrell said. “My Operations Manager
Josh Childress is one of the most dependable guys I have ever
worked with when it comes to handling daily business and taking
care of customers. Jason Cruse is new to CES, but he worked as
an electrician in the field before starting as our salesman.”
“Patrick is our driver, and he is very dependable, too,” Murrell
continued. “He knows the city and has a lot of contacts and great
relationships with electricians here. Then there’s Danny Britt, one
of the hardest workers I know. Everybody here is always on top of
things, giving 100% effort.”

Although Murrell is still adapting to the Branch Manager position,
he’s had a huge learning opportunity this past year working out of
the CES Bartlett branch. COVID hit while they were preparing to
open the store, so they set up shop in nearby Bartlett to learn the
ropes.
“At CES Bartlett, they walked us through getting started,” Murrell
said. “I worked for two distributors in Memphis, but never a
supplier like City Electric Supply. I can see all the opportunity
available here and how it all comes together.”
When CES Midtown Memphis was given the green light, it
seemed like transitioning from the Bartlett location was going
to be tricky. They still had to source inventory and set up their
computers, but it went about as smoothly as possible for Murrell.
“As soon as we stepped foot inside, we hit the ground running,”
he said. “More than a few customers were ready and waiting to
open accounts with us as soon we opened our doors. Leading up
to our first day, we were already receiving a lot of phone calls and
orders.”
Now that CES Midtown Memphis is officially up and running,
Murrell is excited to see what’s in store for his team and first-ever
branch.
“With our central location, we can deliver anywhere in the city
in about 10-15 minutes, which is huge for contractors here,”
he said. “It’s exciting to be opening up in a brand-new market.
We don’t have any limits on what we can accomplish here.”
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COMMUNITY

CHANGING
5 COMPUTERS
A LIFE AT A TIME
The Greenway School in Jackson, Mississippi, and Zach
Pendleton go a ways back. He’s known Mrs. Jo Gregory,
the owner of the daycare for more than a decade, so
when she told him that they needed some help fixing their
computers, he was more than happy to take a look.
But after seeing how old the computers were, he had a
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much better idea of what he could do to help the daycare.
“They had two computers and they were both really outdated,”
Zach said. “I thought it was time to give them an upgrade.”
And he meant it. Zach used his position in IT support to
locate five Dell 3020 computers that CES could spare.

“I reached out to Angel Andrews and Rob Hodgson and they both
fully supported the idea,” Zach said. “They gave me a response
right away — no wait, no process. All I had to do was take the
computers out to the Greenway School and install them.”

Being able to provide that high level of education is a big deal,
especially because the Jackson Public School District is virtualonly until January 2021. Because of this, the Greenway School
is operating full-time from Monday through Friday.

And even though this was the first time Zach was able to give
back, he’s definitely looking forward to doing it again. He
remembers the first time he booted up his computer, and he
hopes that he can provide that same powerful experience for
other kids at a very young age.

“These computers have enhanced the quality of our enrollees’
education tremendously,” she added. “Our school family was
delighted to receive them, and the students continue to benefit
from them daily.”

“It felt good to be able to help the daycare and all the kids that
go there,” he said. “I remember growing up and getting my
first computer when I was around 5 years old. I was hooked.
Thanks to that experience, I was able to do things that other
kids never had a chance to do. It set me up for my path in life
and got me to where I am today.”
Zach even took the computer donation a step further. As he
installed the computers, he took pictures and notes, just in
case they ever needed him for some urgent tech support on
the side.
“I ran the wires and set everything up myself, so if they call me
and ask questions, I can help them out. Mrs. Gregory is a great
person and she runs an amazing daycare for those kids. I’ll
never waste my time helping her out.”
“I was just thinking that maybe if I just introduce the kids to the
computers, it could change someone’s life, the same way that
computers did for me,” he said.
Today, children are expected to be fluent when it comes to
technology. The earlier they can get used to navigating a
computer, the easier it’s going to be for them later in school.
“It’s important for them to have access to computers,” Zach
said. “Knowing the basics of working with a computer, it’s only
going to set them up for success. Kids today are expected to
use and be comfortable with technology, so the sooner we can
put it in front of them the better.”

And even though Zach couldn’t teach the kids the basics of
working with a computer, Mrs. Jo Gregory at the Greenway
School knows exactly who to turn to if they ever need his help.
“Even when he was in college, Zach has volunteered to
help set up or install computers at our school,” she said.
“He’s always been a very respectful gentleman, willing to
accommodate the needs of others.”
“If I could go back and teach them the basics of a computer, I
would,” Zach added. “Especially now, kids are having to learn
online, and some are struggling with it. Maybe teaching them
how to use a computer will help them out later. Maybe I can
change others’ lives just by putting a computer in front of them.
We all need help in the world, so anytime I can lend a helping
hand, I definitely will.”
Zach was fortunate enough to use his position in IT to help a
daycare in his community back home. He just did what he’d
hope anyone else would do in his situation — give back.
“The kids needed computers and I really wanted to help the
daycare continue to provide a good education,” Zach said.
“Since I’ve joined CES two years ago, I’ve learned so much,
and I just want to give a special shoutout to Angel Andrews
and Kory Chester for helping me on this journey. I’m just glad
that I’m in a position to help even more people.”

For Mrs. Gregory, the computers have already helped
tremendously. They provide educational services to
underserved families with children from six weeks to 13 years
of age. Thanks to the newer computers, the kids now have
access to numerous age-appropriate lessons.
“The younger kids are able to use these computers to learn
proper handwashing, the importance of social distancing,
phonics, sight words, parts of speech, and have numerous
stories read aloud to them online,” she said. “The older
children are just as excited and eager to learn, using various
rap activities to learn their multiplication facts.”
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IN THE SPOTLIGHT

EMPLOYEE
ANNIVERSARIES
5 YEARS
Amber Reilly

Eric Lines

Kari Graham

Robert Adams

Anthony Pacheco

Erick Hernandez-Contreras

Katie Doyle

Robert Hall

Benjamin Hardin

Felicia Perez

Katie Simmons

Roberto Monniello

Blake Malmborg

Frank Anderson

Kevin Belcher

Scott Calcagni

Bradley Cheatham

Holden Mertes

Laura Thomason

Sergio Lopez

Brandon Morales

James Barry

Leif Chappell

Sherman Hayes

Bryan Siek

James Devine

Lorance Wilder

Stephen Putnam

Cody Maddox

James Obuch

Magda Meyer

Stockton Law

Corey Kinkead

Jason Wuest

Marco Jaramillo

Thomas Salazar

Corey Stiles

John Crespino

Matthew Addeo

Tiandrea Thompson

Daniel Peebles

John Fredericks

Matthew Hunter

Tim Rowell

Darick Pelfrey

Johnny Christopher

Matthew Streater

Timothy Grindstaff

David Alberici

Jonathan Richmond

Nicholas Ruemler

Tracy Lampley

David Lucnguyen

Jorge Martinez

Patrick Minihan

Tyler Capps

David Nugent

Joshua McGuire

Philip Wilkinson

William Smoot

Devin Pope

Joshua Melendez

Randy Harris
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10 YEARS

Neal Ramuite

Jeff Williamson

Steven Hargrove

Aaron Foster

Priscilla Garcis

Jeffery Baptiste

Timothy Sprinkle

Adam Gallant

Ralph Dorta

Jesus Navarro

Travis Moree

Daivd Siskron

Richard Craig

Jimmy Ruffin

Danny Russ

Rick Gossage

John Caudle

20 YEARS

Denise Ouellette

Shannon Bailey

Jordan Mcginn

Archie Winninghamm II

Dennis Robbins

Thomas Wonsil

Joshua Dimmitt

Bruce Appling

Eddie Yates

Thomas Wooderson

Juan Cotto-Ramos

David Kelley

Fraser Mcnevan

Todd Dooley

Keith Platt

Derek Kline

Kelly Mendoza

Derek Spiteri

George Knowles
Jason Charette

15 YEARS

Marcus Black

Glenn Murrant

Jonathan Carpintero

Allen Thompson

Matthew Higgins

Michael Blair

Joseph Schneider

Amanda Sheets

Michael Tolen

Michael Campbel

Keith Kellum

Barry Tillman

Nancy Husereau

Michael O’Steen

Kenneth Bullard

David Watts

Orlando Maldonado

Misael Alvarez

Mark Fralick

Edward Ustanik

Oscar Estrada

Steven Conley

Matthew Walton

Freddie Cantres

Patrick Etters

Tim Culpepper

Michael Guinn

Gary Schultz

Regino Colón

Mike Graf

Glenn Perry

Scott Skidmore

25 YEARS

Milan Marrero Diaz

Henry Lado

Shawn Meinke

Barry Hackett

Ian Beverly

Steven Daub

Debra Sheridan

DEREK KLINE | 20 Years
“I would just like to recognize Derek Kline for his 20 years of dedication as the Land O’
Lakes Operations Manager. Derek is the hardest-working CES employee that I have
ever had the pleasure of working with. We celebrated Derek’s achievements with a
little lunch and an award that we presented to him at the branch. One of our biggest
customers, Wayne Morrow of Kw Morrow & Sons Electric, has nothing but praise
for Derek, from opening the store on weekends to making sure he has the products
he needs to get the job done. Derek is a coworker and a great friend who keeps the
branch running at full efficiency and for that I am truly grateful.”
– Land O’ Lakes Outside Sales Representative Jim Dahmer
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DECLAN WELLS SMITH
January 16, 2020
Parents: Rob and Lara Smith
Branch: RESI/Commercial &
Industrial Renewables

HENRY RAYMOND PITTS
May 15, 2020
Parent: Jacob Pitts
Jacob is the District Manager
Branch: Oklahoma District Manager

ANAIS MARIE FERREIRA
July 23, 2020
Grandparent: Reynaldo Perez
Reynaldo is the Switchgear Quotation Specialist
Branch: Fort Lauderdale Office

ELIZABETH BLAINE LAFRANCE
August 2, 2020
Parent: Blaine LaFrance
Blaine is the Operations Manager
Branch: CES North Charleston

REQUEST A ONESIE
& SUBMIT A PICTURE!
To order a CES onesie,
send your information to
HR@cityelectricsupply.com
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ZACHARY PEREZ
June 28, 2020
Grandparent: Reynaldo Perez
Reynaldo is the Switchgear
Quotation Specialist
Branch: Fort Lauderdale office

CHRISTOPHER ROBERT
THOMAS DOLMAN
July 22, 2020
Parent: Blair Dolman
Blair is the Operations Managers
Branch: CES Peterborough

GILES BOONE MCKINNEY
August 25, 2020
Parents: Phillip and Paige McKinney
Phillip is the Branch Manager
Branch: CES Fort Worth

CES SOUTH DENNIS:
THE THANK-YOU NOTE
Courtney Mills at The Laurel School and
Laurel Day Camp with spools from CES.

“Dear Gus and the Concord Electric Supply Crew, thank you
so, so, so much for giving us all of those spools to create tables
for our outdoor classrooms!” began the thank-you note from
teachers at The Laurel School to Concord Electric Supply
South Dennis. “You really helped make our new outdoor
classrooms a reality. Thanks for loading them into our trucks
with your forklift, too!”
Little did The Laurel School know that the note they wrote to the
branch might have a bigger impact than the act that inspired it.
“We wanted to let Gus and Paulo know that their donation was
a wonderful experience for us and that they made a difference
for the students in our school,” said Laurel School and Laurel
Day Camp Director of Operations and Admissions Courtney
Mills. “We are so grateful for these local Cape Cod community
connections and also want to help promote and support their
business in any way we can.”

After hearing about the need, the branch collected four large
spools from around the branch and brought them to the
school to be turned into outdoor tables. What they didn’t
know was that these tables would play an important role by
allowing students to work outside while practicing safe social
distancing.
“The donated spools are amazing, and we are using them in
our outdoor spaces!” said Mills. “Due to new COVID health
and safety protocols, and to give children an optimal school
experience this year, we have taken this opportunity to cultivate
outdoor classrooms for our students. We could not have done
this without the time, love, and support of our faculty, parents,
Board of Trustees, and local businesses.”
The appreciation was felt by the CES South Dennis branch,
and they were excited to hear that students are excited about
the new learning spaces.

“The thank-you note had underlined words and everything,”
laughed Branch Manager Gustavo Rosa. “It sounds like they
were very happy, and that makes us feel really good at the
store. We didn’t realize the impact it would have. It made such
a difference to them, so it feels special being a part of it.”

“We felt really good after receiving their card. To us, we were
just getting rid of spools. We didn’t know how we would be
helping these kids,” explained Rosa. “Once we realized that,
we all decided we would look for things like this to do more
often.”

Receiving the note and hearing about the impact they were
able to have just by delivering some extra spools they had
laying around has inspired them to search for other similar
opportunities in the future.

The chain of events is an inspiring one. A school needed
something, E.F. Winslow noticed, and CES South Dennis
stepped in to help. And there is no doubt that the words of
gratitude the branch received in return for their kindness will
continue to propel a positive chain of events like this one.

And Rosa credits one of his customers for connecting his
branch and the school in the first place.

“We should all try to make a difference,” said Rosa. “We’re
definitely going to try to do more of that around here now.”

“I got a call from one of my customers, E.F. Winslow, who
told me about The Laurel School’s need for outdoor tables,”
explained Rosa.
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IN THE SPOTLIGHT

INTRODUCING

CORPORATE AND
NATIONAL SOLUTIONS
With over 500+ locations nationwide, a talented
team of experts are ready to provide a broad range
of services to satisfy the demanding market sectors
nationally and globally. Whether for a large scale roll
out or multinational enterprise, our expertise saves
you time and money.

OUR SERVICES
CONCEPT & DESIGN STUDIO
3D Renderings

Photometrics

Layout Analysis

Full-color, grayscale, pseudo, and sketch prototype/project design services available.

PROCUREMENT CONSULTATION
Electrical

Lighting

Cost Analysis

Support through the entire RFP process to help you choose the right manufacturer
partners and vet alternate product recommendations for quality.

PROJECT MANAGEMENT
Experienced
Team

Coast-to-Coast
Coverage

Unparalleled
Service

Full stack project management, including coordination with jobsite personnel, architects,
designers, manufacturers, the customer procurement team, and more.

OUR
DIFFERENCE
CONTACT US
NANCY RAMDON-CONNOLLY
Sales & Operations Director
North America - Corporate and National Solutions
C. 415.307.8579
Nancy.RamdonConnolly@cityelectricsupply.com
www.CityElectricSupply.com
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Designing efficient solutions with integrity.

CES
CHARLESTON
CROSS COUNTY:

ONE DRIVER’S JOURNEY
TO BRANCH MANAGER
“I started as a driver seven years ago, and I always had
the goal of becoming a branch manager, so this is pretty
awesome,” said Patrick Rourk, Branch Manager of the new
City Electric Supply branch in North Charleston, South
Carolina.
The branch opened on July 13, 2020, but Rourk has been
preparing for it since he was first offered the position in
January.
“It didn’t take the guys too long to get things ready. Some
walls came down, and we did all of the lighting with Tamlite
Lighting high bays,” said Rourk. “It wasn’t a full renovation, but
it was definitely an upgrade.”
Along with all of the work Rourk had to put into updating the
4,300-square-foot branch, he also had to work around a lot of
obstacles surrounding COVID-19.
“Bringing in stock during this time was a little challenging.
About 40% of my stock had to come from other branches’
surplus material, but, thankfully, all of the other branch
managers were understanding,” said Rourk. “They told me
to let them know what I needed and that they’d do everything
they could.”
While the process had its fair share of challenges, it also
had a good amount of encouragement.
“It’s just Jon and me at the branch right now, but I’ve received
a lot of support from other branch managers,” said Rourk. “It’s
been difficult with COVID, but we’re trying to take everything in
stride and keep moving forward.”

“We’re on a road that connects two major roads. A few people
have already come in and mentioned our placement,” said
Rourk. “New customers are already finding out we’re here
because of our location alone.”
Patrick and Jon are happy about their convenient location and
the access it will give them to a wide variety of business.
“We’re close to a lot of manufacturers, but we’ll definitely have
a fair number of commercial customers as well,” said Rourk.
“We don’t have our foot in the door with industrial type stuff
yet, but we are going to get into that, too.”
Another added benefit of their placement? It’s just a 30-minute
drive from where Jon and Patrick grew up.
“Jon and I grew up in Summerville,” said Rourk, “so a bunch
of people I knew growing up are aware of the store, which is
nice.”
And now that the branch is up and running, with the support of
branch managers and childhood friends alike, Jon and Patrick
look forward to expanding their business and growing their
branch to serve the community.
“My experience will really help most when I have a full
team behind me,” said Rourk. “Right now, we’re just
looking for the right pieces to fit our team. Because I’ve
held just about every position there is on a branch level, I
know what’s going to put us in a good position. There have
been a lot of tough things in this process, and a lot of the
time we didn’t know what to expect. But, so far, we pieced
things together, and I can’t wait to keep working and see
what happens for us next.”

Together, Rourk and Operations Manager Jon Carreiro are
excited to work in what seems to be a perfect location.
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IN THE SPOTLIGHT

CES DOVER &
POWERCOMM:
40,000 FEET FROM
THE GROUND UP
14 | THE WIRE NOVEMBER 2020

What’s 42,000 square feet, built from
the ground up, and completed in
about 8 months? The Lifehouse
Church in Delaware that CES Dover
and PowerComm just finished.
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“GGA construction asked if we could do a design build for a
42,000-square-foot church,” said Brian McAnulla, the co-owner
of PowerComm. “We got started in November, had engineered
plans in December, and finished it by their August deadline.”
When you’re on a tight deadline and an even tighter budget,
that can make the pressure worse. Not for Brian McAnulla and
his crew.
“A project like this should take a year or more, but they needed
the church’s daycare up and running in August, so they had a
lot of contractors working on this job practically non-stop,” he
said. “Luckily, Delaware was one of the states that didn’t shut
down construction during COVID, so we made sure to work
quickly but also safely.”
When Branch Manager JC Hughes found out that PowerComm
got the job, he knew they were going to have no problem
coming together as a team to wrap it up on time — even if it
meant working around the clock.
“Lifehouse Church was all from the ground up. There were no
plans or specs involved,” Hughes said. “On a job like this, you
find out really quick who you can work with and who you can
trust. Brian’s team knows that if they need something at 9 p.m.,
they can call me and I’ll answer.”
It’s been that way for 3 years now, even before CES Dover
opened their doors for business.
“PowerComm did the data portion of our building before we
opened, so we’ve been working together since day one,” he
said. “We’ve gone from putting Cat 6 cable in the walls of my
branch to doing a design build from scratch for Lifehouse
Church.”
And when Hughes said they did this from scratch, he really
meant it.
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“We originally started the project without a lighting design,”
he said. “So when you have to go underground with the
conduit, the panels, the switchgear — all that has to be
figured out ahead of time before you get it in the ground.”
If it’s not figured out before the concrete goes in, well,
you can’t exactly make adjustments as you go along.
“The fact that we got the engineered plans in a month is
unheard of,” Brian said. “We called Digital Filaments, an
architectural lighting team out in Pennsylvania, because
no one in Delaware could get it completed fast enough.”
Thanks to the prompt planning and design by Digital
Filaments, both PowerComm and CES Dover could keep
working, knowing that the design they put to paper was going
to make the community and Lifehouse Church happy — even
if they couldn’t exactly tell how it was going to look straight
from the plans.
“42,000 square feet is probably the biggest I’ll go,” Brian
laughed. “This job was massive, and there are so many
different aspects to it and so many people to communicate
with to see what’s liked and not liked. It just makes it that
much more important to be working with teams and vendors
you can trust.”

And that’s where CES Dover really pulled their weight. The
job had a tight budget and there were a lot of delays as
manufacturers were shorthanded throughout the pandemic,
but CES Dover was there every step of the way.
“That’s why I like working with CES,” Brian said. “You have a
personal relationship with the teams you work with. It is still
business, but the way CES always goes above and beyond
for their customers is part of the reason we were able to pull
off a massive design build project like this one under a tight
budget.”

For Hughes, walking through Lifehouse Church makes all
those months of hard work well worth it. What used to be studs
and concrete just a few short months ago is now a massive
church where the building itself spans nearly a full acre.
“Seeing everything come together is always my favorite
part,” he said. “You see it on paper, you can visualize how
it’s going to look, but there’s nothing like watching it go
from studs and concrete to what it is now.”
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CES

SUN PRAIRIE:
WISCONSIN JUST
KEEPS GROWING
Just a 30-minute straight shot northeast of Madison, City
Electric Supply Sun Prairie is bringing its incredible electrical
service to the outer edges of one of Wisconsin’s fastestgrowing cities.
“That’s why we picked this location,” Branch Manager Joe
Gaudet said. “It’s a smaller city, just over 30,000 people right
now, but it’s been growing quickly. We’re expecting to hit
40,000 people in the next year or two.”
That’s good news. More people means more residential and
commercial development, which are the exact industries
Gaudet is stocking up for.
“Sun Prairie is making a huge push to bring in more
people — and it’s working. People from all over the
country are moving to work and live here. It’s not expensive
compared to other big cities, there’s a lot of outdoor activities
here, and we have a lot of major employers.”
All of that results in a great opportunity for an electric
distributor — so long as the team there is hungry and ready to
get work done.
“None of us like to lose,” he said. “We’re competitive. We want
to do the best we can to make our customers happy. City
Electric Supply gives us that opportunity to cater our services
to each customer.”
Having that chance means the world to Joe Gaudet. Anyone
can go to a big box store to find something they need, but
it’s the personal service from City Electric Supply that has
contractors in the area excited to do business with this new
branch.
“We’re a team of 4 people — compared to other stores that
might have 20 or more. That’s a huge strength for us. When
customers call, they know exactly who they’re going to talk to.
We build relationships with these guys, and we can do it the
best way that works for us.”
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For Gaudet, figuring out what’s going to work for his new branch
has been a long time coming, especially since it took a full year
just to find the right location.
“Sun Prairie is growing fast, so that made it harder to find a
location that was available, affordable, and accessible for our
customers,” he continued. “That’s part of what makes Sun
Prairie an awesome place to open a new branch.”
But even though it might’ve taken longer than he would’ve liked,
Gaudet wouldn’t change anything about his branch — including
what’s outside of it.
“I’ve grown up in the area my entire life,” he said. “I’m big into
the outdoors. I do a ton of hunting, fishing, camping, and even
hiking. Having a lot of outdoor activities so close by is going to
help us build relationships with our customers, no matter what
they like to do.”
Now as CES Sun Prairie puts the finishing touches on their
inventory, stocking building and piping wire and pretty much
anything that might go into a multi-family, residential, or
commercial development, a lot of customers are starting to take
notice.
“We’re gaining a lot of respect from bigger customers who haven’t
used us in the past. They’re thinking we must be doing something
right to be growing the way we are,” he said.
And for the contractors who already work with City Electric
Supply, this is a big win.
“We’ve already had a ton of current customers ask if we’re
open because they’re getting a lot of business in this area,” he
said. “Contractors who live and work in Sun Prairie don’t have
to make the drive down to Madison and deal with traffic — they
can get what they need right here from us.”

Copper Clad
Tracer Wire
Protects assets
DON’T LET YOUR CUSTOMERS DIG BLIND
Detectable tracer wire is used to locate underground pipes and
lines. Most commonly used for water, gas, sewer, fiber optics,
etc. All non-metallic utilities are required to be traceable.

COLOR CODED
GAS

COMMUNICATIONS

WATER

SEWER

ELECTRICAL
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CES HUDSON,
FL:
IN THE SPOTLIGHT

FIVE CAR WASHES
IN FOUR MONTHS

The City Electric Supply Hudson, FL branch was no stranger
to car wash lighting, but this job with John Ferrara Electric was
different.

“Besides customer relationships, the Projects department did a
lot to help land this job. We really have to thank them for doing
the heavy lifting with quotes.”

“We’d never worked on a car wash like this before,” said
Branch Manager Billy Wood. “We’d done car washes, sure, but
not like this.”

After winning the job with the help of the Projects department,
they began working on getting the project done well and
quickly.

What made it unique? Two things. One, the fact that they
needed to turn around not one, but five carwashes in four
months. Two, these car washes didn’t need small changes or
minor upgrades — they needed the works.

“Timelines were the most challenging part of this project —
getting everything in, getting what we needed from suppliers,”
said Wood. “Especially with COVID. Everything was a crunch
to open on time.”

“This was more complex than what we were used to doing.
These guys wanted it all — upgraded lighting, LEDs, colorchanging lights.”

And yet they overcame that obstacle and opened all five car
washes — two Wash Cities and three Caliber Car Washes — in
roughly four months.

What made this job challenging, though, was also what made
it more exciting.

And the CES Hudson, FL team is already geared up for the
next challenge.

“We got to supply everything, both gear and lighting,”
explained Wood, “which is not something we always get.
They really wanted to go the extra mile.”

“JF Electric is a great long-time customer of the Hudson,
Florida location,” said Pippin. “We appreciate the loyalty
and business and will work as hard as we can to grow our
partnership. We certainly hope to do more projects with
them in the near future.”

When asked how CES landed the job, Wood said it was
mainly customer relationships, plus a little help from the
Projects department at City Electric Supply.
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TAKE IT TO
THE HOUSE:
THE $25,000
WINNER
Justin Backus downloaded the CES Picks app because a
group of friends told him he should join. One week into the
season, he won $25,000.

“I started thinking about everything we could use the money
for,” Justin admitted. “We sat down and made a game plan,
and we were going to stick to it if I ended up winning it.”

“I couldn’t believe it at first,” Justin said. “I was like, ‘Is this
real? Is this happening? Not only did I win $1,000 in NFL Shop
gift cards week one, but I also qualified for the $25,000 cash
prize.”

The game plan? Pay for their wedding in October and help with
the down payment on the land they recently bought together
with their family’s help.

If you don’t know what CES Picks is, it’s a sports app unlike
any other. Friends, family, coworkers, and rivals compete
against each other — with thousands of other players — for
the ultimate bragging rights and weekly prizes.
It plays out over the course of the entire NFL regular season,
and all you have to do is pick who you think is going to win
week to week.
As for the 2019 season of CES Picks, Justin Backus was the
only player who qualified for the $25,000, which involved
picking the winners of each NFL game in a single week, as well
as the tiebreaker score — the total number of points scored in
that week’s final two games.
“I didn’t find out until the end of the NFL season that I won,”
Justin said. “I was the only one to have an absolutely perfect
week. It sure sounds easy, but I was only able to do it once
the entire season.”
After the first week of playing, Justin told all of his friends and
family about CES Picks, and he even got his fiancée to play as
well.
“We were actually competing against each other,” Lindsey
Johnson, Justin’s fiancée, said. “Every Tuesday we’d place our
picks, but we wouldn’t tell each other anything until the day of.
Then when the week was over, we’d check to see if anyone
else had a perfect week. I probably reminded Justin 15 times
every single week that he was still the only one who qualified
for the $25,000.”

“It was a blessing,” he said. “It has set in, but it really hasn’t
set in. We were saving before, but with the winnings, we were
able to stop wishing and do other things, like help family and
friends for everything they’ve given us over the years.”
And even when it came to the $1,000 in NFL Shop gift cards
Justin won in week one, they spent as much as they could on
their friends and family, even if it meant buying gear for their
own rival teams.
“I’m a diehard Tennessee Titans fan, and Lindsey is a lifelong
Buffalo Bills fan, so I’m sad to say this, but we did end up
buying a lot of Buffalo Bills stuff,” he laughed. “My father and
soon to be mother-in-law were huge Dallas Cowboys fans, and
my uncle is a big New York Giants fan, so of course we bought
them some things, too.”
The best part? They’ll be getting married this October wearing
their team’s shoes. Got to represent, even on the big day.
“No dress shoes for us,” Justin said. “We’re only wearing our
team shoes all the way.”
Now with one season of CES Picks under their belts, Justin
and Lindsey are looking forward to playing again — and
maybe even taking another shot at the $25,000 prize.
“We’re not missing a single week,” he said. “You only have
to take a few minutes to put your picks in, and you never
know what can happen. You might win it all, you might win
some gift cards, but you’ll always have some fun.”
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IN THE SPOTLIGHT

ANDY HAYWARD
CELEBRATES 40 YEARS
AT CES

In 1979, Andy Hayward saw a credit manager position open
at City Electric Supply in Leamington Spa, England, and he
decided to apply for it — but he had just one small problem.
“I didn’t know anything about credit management,” laughed
Hayward, who is now the Vice President of Finance.
“The guy that interviewed me assured me it was fine, but
he also wanted the GM to interview me. So, I go back for a
second interview, and I get absolutely beaten up. I didn’t know
if I even wanted to work here after that,” Hayward joked. “But I
got a call back the next day and they gave me a job as a clerk.
What a sigh of relief!”

RIGHT PLACE, RIGHT TIME

Andy Hayward likes to describe most of his career at City
Electric Supply as “right place, right time,” but there’s no
question he put in some serious work to get where he is today.
“When I got the job, I just put my head down and got to work,”
he explained. “As a clerk on the receivables side, we only had
two divisions: one upstairs and one downstairs. It was very old
school. We’ve come a long way since then.”
Fortunately for Hayward, after a few years working as a
clerk, he received a call to become a credit manager for the
Southwest division in Kenilworth, England.
“When I got there, it was a very competitive atmosphere,”
Hayward recalled. “Very dog eat dog world. We just had to
knuckle down and get on with things.”
Two and a half years later, Andy was given another huge
opportunity. However, it didn’t seem that way at first.
Hayward remembers that someone named Phil Flaherty —
now the Chief Financial Officer at CES — was given a chance
to relocate abroad to Canada first.
“The chief accountant, Roy Jenkins, told me that he was
naming Phil as the temporary controller for Canada,” Hayward
said. “I’m wondering, why isn’t he sending me? Then Jenkins
tells me, ‘Well, I thought you wanted Florida. In six months, you
will be there.’”
Sure enough, about a year later, Hayward found himself in
the Sunshine State. At the time, City Electric Supply was just
opening its 30th U.S. branch in Coconut Creek, Florida.
“That was 23 years ago,” he said. “I was beyond happy to find
myself in Florida. England was far too cold for me.”
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HAYWARD’S FIRST YEARS IN THE U.S.

In 1997, Hayward was the credit manager working out of the
accounts office in Mount Dora, Florida, which was in an old
house. Even though he liked Florida, Hayward had to deal
with a total culture shock before he could finally settle in the
U.S.
“Florida is very welcoming, and the lifestyle is fantastic. Except
for the heat and the humidity,” he admitted. “At first it didn’t
bother me, but it does wear you down eventually.”
In those early days, Hayward wasn’t just getting used to a new
country and a new climate. City Electric Supply was booming.
After all, he was there to help springboard new locations and
develop new territories as a credit manager.

“The new branches came quick and fast. In one period of
explosive growth, in just about two years, we opened about
200 stores. It was practically a competition to see who could
open branches the fastest in those early days.”
As Hayward helped launch one of the biggest growth periods
in the 70-year history of City Electric Supply, he was reminded
why he enjoyed working for CES so much.
“This holds true today, just like it did 40 years ago when I first
joined: commitment is rewarded in ways no other company
would reward you,” he said. “Anyone can make it if they put
in the hours and stay late. Anybody can be anybody at City
Electric Supply if they commit to it.”

THE GOOD, THE BAD, & THE MEMORABLE

“I had a few run-ins with CEO and founder Tom Mackie
throughout my career, and each time I learned something from
him,” Hayward reflects.
The first time? Hayward thought he could impress the CEO
and founder Tom Mackie while he was running an audit
meeting earlier in his career.
“I was definitely blowing my own trumpet,” he said. “I told him
we did this and we did that, and then at the end of the meeting,
Tom looks at me and says, ‘Well, isn’t that what I pay you for?’
It brought me right back down to Earth.”
That certainly wouldn’t be the last time he shared a memorable
moment with Tom Mackie. He even shared a beer with him
later on in his career as they were both flying from Boston to
New York.
“That one evening in the airport, he was telling me some of his
war stories,” Hayward said. “I’ve always had so much respect
for him. Not just what it took for him to open this business
with nothing in his pockets, but also just the courage and
commitment it took for him to do what he did in the war.”
“And even though he did all of these amazing things in his life,
no matter who you were, he wouldn’t treat you any differently.
I have been with the company for a long time, but those
meetings still changed my life.”
As it turns out, Hayward’s first time meeting Tom’s grandson,
now CEO and President Thomas Hartland-Mackie, wasn’t any
less memorable than the moments he shared with Tom.

Ever since then, it’s been a long-standing thing that I do, but
only at conferences. And as it turns out, people are actually
excited about my suits!”
Speaking of his crazy suits, it certainly seems that Hayward’s
wardrobe precedes his reputation.
“I cannot stress how wonderful our people are,” he started.
“Last conference, I took my suit off and I wasn’t in the best
mood. Some of our guys came up and were like, ‘Hey! It’s the
man in the suit! Come have a drink!’ And they cheered me up
and got me out of my funk.”
But aside from wearing crazy suits at conferences, Hayward
and his long career at City Electric Supply doesn’t go
unnoticed, either.
“I was at the last conference and I was asked to say something
about my time here. My advice: try and do a little bit extra
every single day. You never know what chance you are going
to get. Do that little bit of extra every single day and you will
get there.”
As for Hayward’s favorite achievements in his career, it was
just helping the branches do what they do best.
“In my 40 years, I didn’t accomplish anything great other than
supporting our branches,” he said. “I will walk away happy if
I’ve done a great job supporting them.”

WHAT’S NEXT

Hayward isn’t talking about retirement just yet, and for good
reason. He wants to show people that having a lifelong career
at one company is still possible.
“People live day to day and don’t see what is in the future, but
CES is full of people who have gone from being a driver — or
a clerk — to a VP. If you have that vision for yourself, there’s
nothing you can’t do.”
Hayward is a living testament to that culture. Even though he
may not be at CES for another 40 years, he’s still excited for
what lies ahead, and he’ll continue spreading that message.
“Anything is possible. All you have to do is commit and do
the work. This is still a company that you can work at for 40
years, still do well for yourself, still aim to higher places.
The last few years, I’ve made sure everyone knows that it’s
possible. It has been 40 fabulous years.”

“We were at the TAMCO warehouse in Port St. Lucie, and
Thomas was covered in dirt and dust just counting inventory.
I turned to someone and went, ‘Who is that?’ They told me
it was Tom’s grandson. Knowing his grandfather, I wasn’t
surprised a bit.”
Hayward certainly has some more stories to tell, but some
might be best saved for when you see him at a conference
wearing a crazy suit.

THE CRAZY SUIT GUY

“It’s my trademark now,” he joked. “When the 2014 North
American Managers’ Conference rolled around, I was asked
to emcee the event. I consider myself a showman, and I’m
always willing to do something that makes me look funny.
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RELIEF & RECOVERY
FOR BERTIE COUNTY
“My wife is a retired schoolteacher with a passion for reaching
out and helping people, and I get to go along with her,” said
Doug Davis, an Outside Sales Rep at City Electric Supply
Morehead City.

So, this wasn’t Doug’s first delivery of bleach, cleaning
supplies, hand soap, tarps, socks, and “anything you can think
of” (to quote Doug), but it was the trip that earned him his
biggest reaction.

Where did Sandra take him this time? Swansboro, North
Carolina, to deliver supplies to Swansboro Town Hall, where
groups had already begun collecting provisions for people
in Bertie County who were devastated by tornadoes from
Hurricane Isais.

“We’ve carried a lot of supplies to people before, but we
got to Swansboro right at the beginning when they really
needed stuff, and we exceeded their expectations. They were
flabbergasted.”

All credit for the trip Doug made, as he would be quick to
assure you, must go to his wife.
“She found out about the need in Bertie County on the
news, and she found out about Swansboro Town Hall being
the collection point on Facebook,” explained Doug. “She
mentioned it to me, and I said we’d be able to pick up supplies
and get them to Swansboro.”
True to his word, on Thursday, August 13, Doug headed for
Swansboro with a CES trailer full of supplies he’d received
from Crossing All Borders Ministry— a faith-based
organization run by Joeth Strickland with a
mission of crossing geographical, ethnic,
economic, educational, and denominational
borders to bring people together and help
those in need.
“We’re sort of a conduit for Crossing
All Borders Ministry,” explained
Doug. “Joeth has a warehouse in
Inger, North Carolina. If we ever
need supplies, Joeth loads us
up. We’ve worked with Crossing
All Borders Ministry for close
to about five years now, and
we’ve delivered her supplies
everywhere.”
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While the reaction was memorable, it’s not why Doug did what
he did. For him, it’s about helping people in need.
“It’s a good feeling offering something without charging
anything,” reflected Doug. “When a house is destroyed by a
tornado, you can’t imagine everything that’s needed. When
people step in to help, it changes everything. You need bleach
to disinfect? Here’s bleach at no cost. You have nothing, then
all of a sudden, you have what you need.”
Doug and Sandra, together, are determined to help make that
difference.
“I turn 63 next month,” said Doug. “When you get older, and
your children are gone and good with their own lives, you have
more time to do stuff.”
And if you have time to do stuff, too, Doug urges you to search
for people around you that could benefit from your help.
“Go ahead and reach out,” said Doug. “Crossing All
Borders Ministry is just one of the many, many ways to
help. There are always things to do.”
If you’re a CES employee interested in finding some of those
things to do, visit CESCares.Benevity.org to get started.

WISHING WELL
CHILDREN’S CLINIC
The Wishing Well Children’s Clinic, located in Katy,
Texas, was designed to be a welcoming, fun, and bright
environment that would put children and their parents at
ease. To achieve this, J.A. Greene Construction understood
that proper lighting was imperative. The desired light would
need to complement the design by mimicking natural light
while providing optimal light for visibility and safety.
“The LED lighting for this project was especially important
for three main reasons: the high ceilings called for
proper foot candles as small children would be running
around, exam rooms needed to be brightly lit for proper
examinations, and, most importantly, the hand-painted
murals on walls throughout the practice needed to
be properly illuminated as the characters represented
provided the doctor with the inspiration needed to open her
practice,” said Jonathan Greene, President of J.A. Green
Construction Services, LLC. “At Wishing Well Children’s
Clinic, you could say lighting was paramount and Tamlite
Lighting was the clear solution.”

FLED7.5R20840 FUSION FLED7 7.5W LED R20 840 DIM
Fusion LED R20 lamps are designed to perform and
offer long life and high efficiency, making it a simple
and cost-effective switch.

To achieve proper illumination and atmosphere,
J.A. Greene selected the following products:

TM24C-CL/WH 4” CLEAR REFLECTOR WITH WHITE
RING LAMP: BR/PAR20 - 50W MAX

TLP24-5040DIM-2 (2X4 LED PANEL 50W 4K)
TLP22 (2X2 LED FLAT PANEL)

DL104 RH4/N/IC/AT 4” IC-RATED NEW WORK CAN
50W R/PAR20 LAMPS | SERIES: DL | DL104

The TLP series edge-lit LED flat panels are a great

4” Non-IC new work housing for line voltage

energy-saving, long-life lighting solution. The low-

(120V) for use with 50W R/PAR20 lamps. These

profile modern design makes it ideal for use in

are designed for use in non-insulated ceilings

airports, retail stores, schools, and commercial

for general floor and task lighting.

office buildings.
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CES MARINE
DIVISION:

ANYWHERE THERE’S WATER
From marinas and shipping terminals to the largest vessels
out on the water today, the CES Marine Division has worked
around the clock to make sure that everything they do is
nothing but smooth sailing.

“We were finding what the industry needed and our
competitors weren’t,” Church said. “If we had to air-freight
parts overseas, we did it. We were very good about getting that
done and proving that we’re the go-to group in this industry.”

“We’re dipping our oars into a lot of different waters,” Marine
Branch Manager George Spinnler said. “Right now, we’re
doing a lot of marina work in Charleston with the CES
Projects department and supplying shipping terminals in the
Chesapeake Bay. Just recently an Indiana branch reached
out so we could help them chase new business with marina
contractors, and they’re already seeing some great success there.”

And it wasn’t just parts that the Marine Division were able
to find. In April and May, when mask shortages and PPE
gear disrupted the shipping industry’s daily operations, CES
stepped in.

For CES branches and departments, the Marine Division isn’t
just a go-to resource for marine-related jobs. They’re also the
go-to team within the marine industry itself, especially during
the pandemic.
“This year, there were massive shipping delays and the trade
industry was impacted heavily in April and May,” Operations
Manager Pati Church said. “Container ships were stuck
overseas because they weren’t allowed to depart without the
parts they needed. While other competitors struggled to find
these parts, we didn’t.”
Today, trade is more interdependent than ever. A terminal
crane made in Ireland might need electrical parts sourced
in Korea, China, or Japan. When countries were shut down
this spring, finding these parts became almost impossible.
Almost… but not for the Marine Division.

“We were able to find masks and other required PPE gear, and
we supplied seven or eight vessels again and again,” Church
said. “In those two months, we probably delivered 10,000 to
15,000 masks, easily.” Most relieved of all are probably the
crews that Spinnler and Church work with all the time.
“Most vessels source what they need through a ship
management company,” Church said. “The crews on the
vessels have been so happy, they come to us directly. We
already know the engineers and the crews on these ships. We
get calls from them 24/7, and we work to accommodate them
24/7, too.”
Fortunately, with the last six to seven months behind them, it
seems that things are finally getting back to normal.
“At three different container terminals, we saw almost 16 ships
in port,” Spinnler said. “You almost never saw that before.
Even though some ports are still working with a limited crew,
it’s a sign that we’re getting back to regular business again.”

If we can quote it, we can supply it. If you have a marine-related job on your hands or want to go after new
business, reach out to the CES Marine Division. For a dedicated marine supplier, contact us directly
at 732-515-3004, or reach out to us at Marine.Sales@CityElectricSupply.com.
|
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JOHN SWONGER LEAVES
BEHIND BELOVED LEGACY AT
CITY ELECTRIC SUPPLY
When City Electric Supply opened its first branches in
Houston, John Swonger was there from day one. Over the
next 15 years, John led and educated team members from his
Counter Sales position out of CES Spring, never missing work
and always going the extra mile for his customers.
Tyler Lukes, the Operations Manager at CES Spring,
remembers most of all that working with him was easy
because he always wanted to make sure that everyone around
him was knowledgeable and successful, but only if you could
get past his tough Pittsburgh demeanor.
“He never hesitated to help me or anybody,” Tyler said. “He
was a tough, rugged man, and he had the Pittsburgh attitude
embedded in him, but he was always willing to help you.”
Speaking of Pittsburgh, it’s hard to mention John without
talking about his diehard love for the Pittsburgh Steelers. On
Sundays, you could find him rooting for his favorite team every
single week during the season.
If he wasn’t watching his Steelers play, you could find John
golfing over the weekends.

To everyone in the Houston family, John was seen as a
mentor, an endless source of experience and knowledge
anyone could turn to for help or guidance. But he wasn’t afraid
to just be himself and make others laugh.
“There was the time we were doing an inventory count and he
put a fake rubber snake in a box,” Tyler recalled. “One of our
late coworkers, Yonne, was terrified of snakes. So John put
this fake snake in a box, and waited for Yonne to come down
the aisle. It was like a ticking time bomb. “He opened the box,
saw the snake, screamed, and just threw the box in the air.
John was just dying laughing.”
“John had a great sense of humor,” Tyler said. “Even though
he seemed tough, he was a deeply caring man. He was the
type of guy who would give you his jacket if you didn’t have
one or give you something to eat if you hadn’t gone to lunch.
He would do anything for anyone.”
John also leaves behind much more than a long, beloved
legacy at CES. To friends and family, John was an incredible
father and grandfather, giving all the love he had to give to his
son and his granddaughter. He will certainly be missed by his
family and his community.

“Every weekend if he could,” Tyler added. “He’d be out there
until the peaks of summer if it wasn’t too hot, but as soon as it
got a little colder, he would be out there on the course.”
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THE PERFECT
WEEK
IN THE SPOTLIGHT

& THE $10,000
WINNER

Tyler Vandiver says he never wins anything. As the Operations
Manager at CES Denton, when Tyler started playing CES
Picks at the beginning of the 2019 season, he just wanted to
compete against coworkers and maybe win a weekly NFL
Shop gift card. But Tyler got lucky.

“He dropped his phone and didn’t talk for 30 or 40 minutes!
I kept asking what was wrong,” said CES McKinney Branch
Manager Zach Litchen. “Eventually he just sat down and said
that he won $10,000. Man, I was even more excited than he
was! He didn’t talk for the rest of the day.”

“It doesn’t matter if I sign up to win a dollar lollipop,” he said.
“I am not going to win it. I never win anything.”

Tyler remembers most of all that he didn’t know how he’d
explain this to his wife. They just welcomed their daughter into
the world a month before he won, and the money was going
to go a long way to help with bills, including his daughter’s
delivery.

However, a few weeks into the season, Tyler did better
than just win a few games. One week, he went perfect. Now,
the perfect week in CES Picks is a big deal. It sounds easy.
You just have to pick every winning team for that one week.
But out of thousands of players throughout the year, you
can usually count on one hand the number of people who
had a perfect week.
And after all that, you still have to win the drawing to claim the
cash prize.

“When I finally told my wife, she was absolutely shocked. The
money was a huge blessing for us,” Tyler said. “We covered
our daughter’s delivery, paid off some student loans, some
bills, and ended up saving the rest. But when I think about it
now, daycare in North Texas is no joke when it comes to price,
so this will help with that, too!”
So far, Zach still hasn’t let Tyler live it down.

Fortunately for Tyler, every team he picked in a single week
won their game, and at the end of the 2019 NFL season, he
was entered into the $10,000 drawing. He ended up winning
that one, too, and got to take $10,000 to the bank. Literally.
“My branch and I just played for fun,” Tyler said. “We weren’t
expecting to make money by any means. Of course, there was
the chance to win weekly gift cards, but I never thought I’d win
$10,000.”
So, what did it take Tyler to win one of the cash prizes? Well,
for one thing, he certainly didn’t stay up late analyzing teams
and players. He didn’t look too much into the X’s and the O’s.
He didn’t even get sucked into any of the hot takes by sports
analysts everywhere. He just trusted his gut.
“It’s as simple as clicking a few buttons and hitting submit.
I don’t even keep up with professional football all that much.
I haven’t played fantasy football in nearly a decade. But I just
couldn’t let something like this go by without trying.”
This bold strategy paid off. But it did take him a little while
to come to terms with winning the football lottery.
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“We had a bet going on at the end that whoever won out of our
group got a free lunch, and the other guys had to pay for it,”
Zach said. “That free lunch might actually be on him this time!”
Free lunch or not, Tyler is looking forward to another season of
CES Picks. But for now, he’s just focused on his family.
“Hands down, the best thing that has happened to me
this year was my daughter being born, but winning the
$10,000 is an easy second,” he said. “I do know one
thing, though. I’m not missing a game this year.”

IT’S GAME

TIME
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THE WIRE NOVEMBER 2020 | 29

COMMUNITY

ADVOCATES
FOR GOOD
It’s early July, and volunteers and staff from Dallas
Children’s Advocacy Center (DCAC) stand beneath
shady tents in the hot Texas sun. Behind them, 1,200
backpacks provided by City Electric Supply are filled
with school supplies for the new school year. Traffic
cones direct cars to separate tents, and some kids
get to make a choice of a lifetime: should they get a
backpack with sharks or flowers?

You might not think that 1,200 backpacks stuffed with
school supplies would make a huge difference to the
children at DCAC — but you haven’t met these kids.

Sometimes that involves providing access to mental health
therapists and social workers, other times, it might just be a
free backpack to help them start the school year off right.

However, this year’s Back to School drive looked a little
different. There’s usually a bookfair and activities to get kids
excited about the new school year. But because of COVID-19,
the dedicated volunteers and staff handed out backpacks
and supplies in the hot Texas sun as families drove up (and
through) the event.

“The support from CES helps us provide school-aged children
with backpacks, supplies, uniforms, or even gift cards for the
uniforms,” said Sarah Burns, the Chief Marketing Officer at DCAC.
“I’m not sure this year we’d have been able to have a
backpack drive of any sorts without having such a steady,
dedicated partner. The fact that our clients can rely on CES to
do this each year is huge for us.”

Dallas Children’s Advocacy Center (DCAC) helps families
of abused children receive the services they need to heal.

“We decided the best way to distribute the backpacks and
supplies would be in a drive-through format,” Sarah said. “We
did it in late July, the same time we normally do it. But at the
time, schools hadn’t even announced when they were going to
open or what their new schedule looked like for the year.”

Since 2016, City Electric Supply has been a proud sponsoring
partner of DCAC and their Back to School event. Over the last
four years, CES has provided more than 6,500 backpacks
and $200,000 in charitable contributions. The backpacks
and school supplies go straight to the children at DCAC, and
they also receive some motivational notes written by CES
employees, inspiring them to have an awesome school year.

No matter what was going to happen at the schools, whether
they’d be held online or in-person, the kids needed the
supplies. So, DCAC ran with it.

“Because we do this every year, we’re able to give these
families some stability, something they can count on,” Sarah
said. “It helps them get through the harder parts of life because
it’s just one less thing they have to worry about, especially
during such a challenging time like the beginning of a new
school year.”

As the kids decided which backpack they wanted — sharks
or flowers? — DCAC was just grateful to have the continued
support of one of their presenting sponsors to make these
moments and these experiences possible for the children
who really need it.
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“By the end of the day, we gave away over 600 backpacks,”
she said. “Even though parents were wearing masks, you
could just tell in their eyes how grateful they were.

“A couple of parents also had their kids with them, so it was
fun to give the kids a few choices on backpack styles and to
see them get excited. Those are things we take for granted —
very basic tools that they need to do their schoolwork.
And although they still had some backpacks left over after the
event, Sarah knows that as schools start back up, they’ll have
plenty more to hand out.
“Even though we distributed less than normal before the start
of school, we are always happy to make sure these students
have everything they need to get a great education,” Sarah
said. “When kids are physically back in the building and
teachers see them without the barriers of virtual learning, we
expect a surge in new cases. The additional backpacks and
school supplies will be on hand to distribute.”

because reports are down, that doesn’t mean abuse has
stopped. In fact, we know that abuse thrives in secrecy. ”
Even though there’s a drop in cases, one report of child abuse
is still too many. This year alone, DCAC has seen 8,000 cases
so far.
So, what can you do to help? More than anything, Sarah
recommends that the most important step you can take is to
be trained to spot and report child abuse.
“It’s important to help your community by learning to recognize
and report child abuse. Be a safe adult in your community —
wherever you live, work, and play. We offer training for free on
our website. We need more adults trained in the signs of child
abuse — no matter where they might live, especially during
this time.”

HOW TO GET INVOLVED
You don’t have to stuff backpacks to help a cause. Sometimes,
the impact you have can be amplified just by being aware of
child abuse.
“The people usually on the frontlines of spotting child abuse
— such as teachers and counselors — haven’t been there
because of social distancing and sheltering in place. We need
everyone’s help now more than ever,” Sarah said.
According to DCAC, the sad truth is that 73% of children won’t
tell anyone that they’re facing abuse. Teachers and other
adults trained in spotting abuse are usually the ones who
bring attention to potential cases.

GIVING BACKPACKS TO HELP GIVE BACK
Now, as schools start back up either virtually or in-person,
Sarah and the Dallas Children’s Advocacy Center are grateful
to have a partnership with CES. The volunteer work that CES
employees do during orientation and beyond is something that
truly makes a difference and has a huge positive impact on
these families.
“Volunteering through the Back to School project is a huge
help to us because those are things that we would have to
purchase or do on our own,” Sarah said. “We are always
looking for volunteers, and every little bit helps. Having a
partner like CES, who cares as much as we do about our
clients, is key to overcoming the trauma of child abuse.”

“We’ve seen about a 40% drop in reports of child abuse since
COVID started,” Sarah explained. “The problem is that just

To all of our employees who help make this possible, thank you! The time you spend packing
these supplies, writing inspiring notes to the children, and showing that you care truly
matters to these families during very difficult times!
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A NEW
TRADITION
COMMUNITY

LEFT TO RIGHT: MIKE BERTONE, ED ALECRIM, PHIL RICHEY, JAMIE WEIL, JOE BERNHARD
		
NICK BIONDO, MARK LUTZ
In early August, the Florida Region held their annual
fishing tournament for customers, vendors, and CES
branches at the Hawk’s Cay Resort in the Florida Keys, the
fishing capital of the world. But this year, the region did
something a little bit different.
“We take customers fishing every year,” Mike Bertone said.
“So this year, we looked for a charity to tie into our event
and help raise money for a good cause. That’s when we
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landed on C.A.S.T. for Kids with the help of CES Cares.”
C.A.S.T. for Kids is a national charity with a mission to enrich
the lives of children with special needs through fishing. To
attend one of their events is to attend a celebration.
There’s an awards ceremony, the kids get a standing
ovation, and they get to talk about their day fishing
onstage, in front of everyone who helped put the event
together — friends and family alike.

The best part? It’s all paid for. The families don’t have to spend
a dime of their own money.

Jay Yelas, Executive Director of C.A.S.T. for Kids, was
overwhelmed when he saw the donation come through.

Even though Bertone and his guests couldn’t take the kids
out personally this year, they were still more than happy to
participate and raise over $3,200 for C.A.S.T. for Kids.

“The money they raised and donated was more than enough
to fund an entire event by itself,” Jay Yelas said. “It means
so much more than just another day of fishing. For a lot
of children with special needs, they don’t get to do these
activities. It opens up more possibilities for them to accomplish
more in their lives.”

“We like all of our events to be all-inclusive and at no cost to
our customers,” Mike Bertone said, “but the customers were
more than generous with their donations and getting into the
raffles. This was an organization they could easily get behind.”
By the end of the trip, a lot of customers even asked about
the charity and how they could donate their time to take these
kids fishing on their own boats in the future. After all, they
understand how important it is to get out on the water. Having
a moment to share that with these kids is a powerful experience.
“We are fortunate to go fishing anytime we want,” Bertone
said. “Whether we take our boat out, go with a friend, or fish
from a pier, we can do this almost any time. These kids can’t.
They count on our support and support from others to get
them fishing.”
And everyone who attended the annual fishing event could
easily get behind C.A.S.T. for Kids’ mission.
“With COVID, a lot of charities have kind of been put on the
back burner. We reached out to CES Cares and they found
C.A.S.T. for Kids, the perfect charity for our event. Everyone
could easily appreciate their mission, and it showed.”
To help raise money, City Electric Supply held a raffle for
some prizes, and 100% of everything raised went straight back
to C.A.S.T. for Kids, including a portion of the prize money
awarded to the team that caught the biggest dolphin.
“The whole trip was just about helping someone get out on
the water who isn’t able to get out on the water themselves,”
Bertone said. “It’s important that we still do things like this. We
have to be smart about our events, but we also still have to
create events like this to thank our customers for everything
they’ve given us over the year.”
In this case, what they gave was a lot more than what they
got. Not only did Bertone and the Florida Region still keep
their annual tradition alive, but they also turned it into such
a positive moment by raising money for the organization.

And thankfully, the donation could not have come at a better
time for C.A.S.T. for Kids.
“This year, we’re set to do about half as many events as we
normally do,” Yelas said. “So, even though we’re not able to
do as much good as we did the year before, we still helped
around 1,500 kids. It’s thanks to City Electric Supply and the
support of all of our volunteers that help make it possible.”
But, there’s a huge silver lining in all of this.
“Next year, we’ll have more events than ever before,” he said.
“People have contacted us wanting to do a new event in a new
location next year, some are even doing two or three of them. We
couldn’t do what we do without that support and our donations.”
At C.A.S.T. for Kids, they’ve taken more than 130,000 children
fishing since their founding in 1991. With the support from Mike
Bertone and the Florida Region, along with our family of CES
customers, hopefully that will lead to a lot more.
“CES made it possible for more special needs children to have
a great day of fishing and boating,” Jay Yelas said. “Thank
you from the foundation, but also thank you from the kids. We
couldn’t do this without folks like CES.”
As for Mike Bertone, it was just another way to give back to his
customers while raising some money for a good cause.
“It was overwhelming a little bit to see how excited everyone
got. With 60 people and one night of events, we were able to
make a big difference,” he said.
“Thank you to CES Cares, our events team, Christine
DeMartino, and CES Marketing for helping us get this
event together. It was a huge success, and we look
forward to tying more charities into our future events.”

WANT TO GET INVOLVED WITH A CHARITY OF YOUR OWN?
Reach out to us at CESCares@cityelectricsupply.com. We can help you research appropriate
charities for your event and connect you with the right cause that’s important to you.
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CES INDIAN
NEW BRANCH
LAND: MAKES BIG MOVES
The job? 30,000 pounds of wire in two weeks. The team to
handle it? City Electric Supply Indian Land. It was a pretty big
job for a branch that has only been in their permanent location
for three months, but they proved it wasn’t out of their reach.
“We have a good relationship with one of the owners of the
company. He reached out and said our numbers matched
another guy’s,” said CES Indian Land Branch Manager
Matthew Streater. “We got the job, and had two weeks to
complete it, which is a very tight turnaround for an order of
this size.”
When they heard the news, Streater and his team were filled
with energy for the project.
“It was exciting and something we’d never done before. My
Operations Manager and I saw it as a challenge.”
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And, of course, landing the job was just the beginning. It took a
lot of strategy and hard work to get the job done on time.
“We were all in,” said Streater. “I remember several evening
phone calls with people spent figuring out what we had to do
to get the job done.”
Not only did they get the job done, but they got it done well —
a tall order for such a large job with such a quick deadline.
“We were looking at 4 parallels of 600 MCM copper, and each
run was 920 feet long. Most vendors would have a hard time
paralleling that much wire, and that size of wire altogether,”
explained Streater. “On one reel alone, you’re looking at 3,500
feet. Most vendors would have a hard time pulling that off and
making it look neat and professional, but my team did it no
problem, and it looks great.”

Streater was proud of, but not surprised by, his team’s
impressive work.
“This was a lot of hard work, and the project and purchasing
managers went out of their way to tell me how proud they
were of the way the order came in and how quickly. This whole
job is really a tribute to my team — everyone from the driver,
counter guy, operations manager, sales guy, all the way to
me,” said Streater. “If we’re all in it together, we can handle
projects of any size.”
Could this job, the biggest one the branch has seen yet,
be a peak for CES Indian Land? Hardly.

“You can bet this is only going to open up more doors for us.
The project and purchasing managers even told me that they
had been hesitant to work with us, not sure if we’d be able to
do an order of this size,” said Streater. “But now we definitely
have a shot at even bigger jobs.”
Impressively, this success story seems to be a pattern rather
than an anomaly for Streater and his team.
“It’s what we do. We take opportunities like this, do the
best we can, and show them what we are capable of,”
said Streater. “I’m proud of all we did in such a short
period of time and can’t wait to tackle even bigger
projects in the future.”
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HIP HIP

Hooray

25 YEARS OF
CITY ELECTRIC SUPPLY
CELEBRATING 25 YEARS AT CES LAKELAND
Twenty-five years in business is a milestone that Branch
Manager Bob Davis knows City Electric Supply Lakeland
reached because of its hardworking team.
“Even though our customers help us succeed, without the
team, the branch wouldn’t be able to operate on a daily basis,”
explained Davis. “I am extra thankful and hope everyone at the
branch knows that.”
Co-Chief Operating Officer Andrew Dawes praises the impact
CES Lakeland has made in its community and how that is a
driving force behind their success.

“Our loyal customers and the footprint in the local Lakeland
community show just how successful our Lakeland team has
been,” Dawes said.
Even though Branch Manager Davis and his team have had
plenty of success at Lakeland, nothing compares to being a
part of this branch’s 25-year history in the community.
“If it weren’t for our customers, we wouldn’t be where we are
today,” he said. “It is one big family. From your customers
all the way up to upper management. It’s easy to work
with everyone, and they really make you feel like a part of
something big.”
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CELEBRATING 25 YEARS OF
25 YEARS STRONG FOR CES LEESBURG
CES Leesburg celebrated its 25th anniversary, but it
wasn’t the easiest milestone to reach for Branch Manager
Robert Cosgrove.

25 YEARS AND BEYOND FOR
CES NEW PORT RICHEY

“When I took over, it wasn’t going in the right direction,”
said Cosgrove, “so to see how far it has come since then
is encouraging.”

“It’s a once-in-a-lifetime moment,” Branch Manager Justin
Torregrossa said. “To be part of New Port Richey’s 25-year
history is so exciting not just for me but also for my crew and
our customers.”

Cosgrove started with CES in 2007 as a Sales Representative for
the Leesburg branch before becoming Branch Manager in 2010.
Since then, he and his teams have worked hard to grow the
branch, bringing in more customers and even more talent —
two of Cosgrove’s proudest accomplishments.
“I have promoted many people out of this branch. Two became
Branch Managers, three are now Operations Managers, and
one is a Sales Representative,” he said. “Having that history of
success with employees is a huge reason why we’re able to
celebrate 25 years at Leesburg.”
Co-Chief Operating Officer Andrew Dawes also recognized
that this celebration is possible not just because of the
branch’s hard work, but also because of the customer loyalty
over the years.
“It’s the guys at the branch who make the company
succeed,” Dawes said. “I can honestly say the branch
would not be here without the hard work and dedication
they’ve all put into CES Leesburg and the incredible
service they’ve provided our customers over the years.”

Torregrossa started in counter sales at CES Crystal River in
2010. By 2016, he became Branch Manager of CES New Port
Richey, helping it rapidly outgrow its original location.
“My biggest accomplishment was being promoted to
Branch Manager after such a short time with the company,”
said Torregrossa. “Now, here we are in a new facility in
New Port Richey, and the sky is the limit. We have so much
room to grow.”
Regional Manager Mark Mickley is especially grateful for the
growth that New Port Richey has had in the last several years
beneath Torregrossa. He knows that this is only one major
milestone for a branch with many more to come.
“Our New Port Richey team is dedicated to customer service
and continues to go above and beyond our expectations,” he
said. “Our success in the community is due to their continued
dedication to our customers.”
Torregrossa is happy to be celebrating the branch’s 25-year
anniversary, but it’s the independent culture at CES that has
him most excited for the future.
“CES is one of the few distributors today that still focuses
on its customers,” he said. “As a branch, we get to earn
our success and make our own decisions, which is part of
the reason why so many branches, like New Port Richey,
are now hitting this incredible 25-year milestone.”
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CITY ELECTRIC SUPPLY
CES ORLANDO CENTRAL
CELEBRATES 25 MEMORABLE YEARS
For Branch Manager Robert Burrows, running a branch that
has been open for 25 years is truly a privilege.
“For 25 strong years, our branch was a staple in the
community, and we continue to grow as a partner to our
customers,” he said.
Burrows started with CES in 2011 as a driver at CES Clermont.
After a few years of working his way up, he became Branch
Manager of CES Orlando Central, a branch that had a lot of
work cut out for him.
“When I started, the branch didn’t have the best reputation,”
he said. “We worked hard to change the perception and the
culture. Since then, we’ve had several transfers from other
branches because employees want to work specifically at
this branch.”
Turning the branch around and putting in all that hard work
was well worth it for Burrows.
He gets to support his customers on their projects, and that’s
enough of a reward for everything he and his team have done.
“Some customers didn’t want to work with us before
we turned the branch around,” he said. “But now, it’s
completely different. My favorite part each day is just being
a reflection of our customers’ businesses. When they land
big jobs, we land big jobs. Their successes are ours.”

25 YEARS DOWN, MANY MORE
TO GO FOR CES WINTER PARK
District Manager Jim Glass has been a part of CES Winter Park
since its early days in 2000 and watched them become one of
the top branches at City Electric Supply.
“I am extremely proud to celebrate their 25th anniversary
and see how far they have come,” he said. “This huge
milestone was possible thanks to Branch Manager Billy
Reina and his strong team, as well as the ongoing, loyal
support from our customers.”
Branch Manager Billy Reina originally joined CES in 1996 as
a driver at the Altamonte Springs branch. He left in 2001 and
came back in 2007 when he had an opportunity to take over
his own branch.
“There have been many achievements during my time as
Branch Manager,” Reina said, “but my biggest by far was
making CES Winter Park the number one branch in Florida
last year.”
Becoming the number one branch in Florida is no small
accomplishment. It has a robust branch network with more
than 100 locations across the state. To be celebrating their 25th
year and still performing well with their customers is a huge
testament to the work the branch puts in every single day.
“For the Winter Park branch, it’s always about the customers,”
Glass said. “It’s that customer support and their loyalty that
have made the branch what it is today.”
As the number one branch in Florida, it’s hard for anyone to
argue with that.
CES Winter Park has had incredible success over the last
25 years, and with the number one title backing them up,
they’re sure to have even more success coming soon.
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CES AND ROBEX
ALWAYS AN EXCITING
CHALLENGE

“That’s when we found out how big Robex was,” said Joines.
“We were just thinking it would be a good relationship for the
store. Come to find out, it’s now one of our biggest accounts!”
What makes this account different from others? Turns out, a lot.
“These requests come in, and I don’t know what half of them
are,” admitted Joines. “That’s exciting to me. It’s a learning
process from the first email. You see it and don’t know where
to find the stuff, so you have to not only find it, but you have
to find out how to get it there quickly without charging freight
on anything. It’s a challenge from start to finish, but I love
every minute.”
“The fact that there’s a multitude of people who can quote for
them but they keep coming back to us? That’s pretty special,”
said Operations Manager Caleb Joines of City Electric Supply
Fredericksburg, Virginia.

“Seeing Caleb, two to three years into the industry, diving into
these materials and requests, the industrial classifications
they need to meet, is exciting to see,” said Shreve. “It gives
me confidence moving forward — if he can handle this, all the
other stuff will be a cakewalk.”

And he was right. Robex has a long history with CES
Fredericksburg, and an even longer one with City Electric
Supply in general.
“I’ve known one of the CEOs of Robex since I started working
summers in high school,” explained Joines. “I knew what
kind of business he did, so moving into this career, I thought,
‘That’s a perfect contact!’”
So when Joines discovered that Robex already had an account
with City Electric Supply, but hadn’t been using them much, he
jumped at the opportunity to start quoting things.
“Caleb asked if there was anything we could quote to get our
foot in the door, and before we knew it, we were filling orders,”
added Branch Manager Andrew Shreve.

Most recently, Caleb dove into requests for two big Robex
projects, known around the branch as Streator and Tulsa. Both
jobs are bottling plants, but each came with unique challenges.
“Streator is a glass bottling plant that Robex has a contract
with,” said Joines. “That’s been an ongoing job. It’s one of those
scenarios where the machinery gets old and needs updates.”
What made Streator more complex was the fact that one of their
locations had a limited number of CES branches in the area.
“There are seven or eight states we’ve shipped stuff to for
Streator,” said Shreve. “We didn’t always have branches
close, but we put it all on a freight truck and still got it
delivered on time.”
Tulsa, the other job the branch worked on, didn’t struggle with
location thanks to a nearby CES branch that helped out with
local deliveries.
“We didn’t have to charge Robex for little shipping stuff
because that branch could supply it,” said Joines.
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“We were able to direct ship essentially from our backyard,”
said Shreve. “It sure helps having 500+ locations nationwide.”
On top of that, City Electric Supply has profit sharing so that
when a branch steps in to assist another branch with an order,
they both earn part of the profit.
“We get to share profits with other branches, which is a big
pro,” said Shreve. “It encourages everyone to work together. It
benefits us and other branches when they can help. All for one,
one for all.”
“Profit sharing helps,” said Joines, “but CES is a team anyway,
always willing to help.”

And they proved that to be true, as they ended up supplying
10,000 feet of ¾-inch stainless steel pipe and then another
2,500 feet of 1-inch stainless steel pipe for a new conveyer belt
that goes all the way from the tea bottle filler to the palletizer.
Seems like it would take a while, right? Not for this branch —
they turned it around in about a week.
“Robex pushes us outside of our realm,” said Joines. “It’s been
great business. It’s a blessing getting stuff from them — it’s
always a challenge, but we always get it done.”
What do these jobs mean for the branch in the future?
“After the initial order, you’re always talking to someone
new. You’re having to link up with other people, like the lead

While the location turned out to be an easy part of the job,
Tulsa had its own challenge — everything had to be stainless.
“I’ve never had to sell 10-foot pieces of stainless steel pipe,
let alone thousands of feet of it,” said Shreve. “To be able to
source it was definitely new.”
The good thing is, CES branches are constantly sourcing
new things.
“Our strength is the autonomy CES gives us. Every branch
has its own profit center, so we have the ability to buy
essentially anything,” said Shreve. “Being able to do that sets
us apart from competitors and makes it fun. There’s nothing
we can’t get.”
And he meant that. “I can get toilets,” Shreve laughed.
“It doesn’t matter.”

foreman on the job site. That creates a new relationship,” said
Joines. “They see what CES can do, and then on the next job
site, they’re like, ‘Well, CES helped me last time; I’ll go to them
again.’ And that’s how business multiplies.”
Andrew and Caleb are confident that the connections they’ve
made along the way will open up new opportunities for the
branch, and they’re already looking forward to it.
“The best positive feedback we can get is the next order, the
next opportunity,” said Joines. “Even if it’s just a quote.”
Indeed it is, because after all, it was a simple quote that
started the great relationship between CES and Robex in
the first place.
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IN THE SPOTLIGHT

FRANK MCSHANE

CELEBRATES 30 YEARS
AT TAMCO
“It was an interesting start,” Co-Vice President of TAMCO Frank
McShane reflected. “In 1990, I was 26 and starting a brand-new
job at Tamlite. Our second child Thomas McShane, had just
arrived a few weeks earlier. At the time, I didn’t know this would
be the beginning of the rest of my career.”
In 1990, Frank McShane joined the Tamlite Emergency
Division, providing emergency lighting support for sales teams
and branches.
In 1996, Frank became the Factory Manager at Tamlite
Emergency operation in the UK and oversaw its daily operations
for the next nine years.
In 2005, McShane was given an incredible opportunity. The late
CEO and Founder Tom Mackie tasked McShane with a vision:
grow the Tamlite brand in the United States.
Since then, TAMCO has exploded in growth, currently housing
all six in-house brands (Tamlite, Centaur, F4P, MCG, RPP, and
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Fusion) under a 411,000-square-foot facility in Port St.
Lucie, Florida.
It’s almost impossible to summarize an entire career in a few
words, but McShane returned to a common refrain that many
other VPs at City Electric Supply have said before.
“Right people, right place, right time,” he said, reflecting on his
30-year career and TAMCO’s incredible growth the past 15 years.
“I’m blessed and certainly lucky to have experienced so much in
the 30 years I’ve been with the company. It takes a bit of luck and
a lot of hard work, but it’s never given. It’s earned.”

THE EARLY DAYS

Before the Port St. Lucie facility that now houses all six
TAMCO brands, before TAMCO ever launched in the U.S., it all
started with Tom Mackie’s vision and a three-and-a-half-hour
conversation with Frank McShane.

“Where to start?” McShane asked. “Tom Mackie said, ‘Frank,
look, here’s what’s going on. I need you to build me something
that’s meaningful and going to stand the test of time.’”
That moment made an immediate impact, and McShane wanted
to make sure he didn’t let Tom Mackie down.
“Before that moment, I always felt I could do something
bigger,” McShane said. “After talking with Tom Mackie, I just felt
empowered. He had so much faith that you could do something,
the last thing you ever wanted to do was fail the great man.”

BUILDING TAMCO FROM THE GROUND UP

The most memorable part of McShane’s journey as he helped
launch TAMCO was probably the one he’d like to forget the most.
“After January of 2005, it was like being handed the keys to
the castle,” McShane explained. “The next thing I know I’m
back in the UK, working on selling the house, telling the kids
and the family we’re going to be moving 4,000 miles away
to the U.S., all while traveling to China and Turkey to learn
more about the business.”
Turkey. That’s the part of his 30-year career McShane will never

THE BUSINESS TODAY

Almost ten years after the recession, Thomas Mackie had a vision
of his own he wanted to see. House TAMCO and all six brands
under one roof.
“By late 2017, the project was already rolling,” McShane said.
“In September 2018, we had a ground-breaking ceremony. By
January 2020, we were completely moved into the building. This
was truly an inspiring moment to see just how dedicated and
committed CES can be when we all share a common goal.”
Once again, everything seemed to be going smoothly for TAMCO
and McShane, until March of 2020.
“After the fire, after the recession, after finishing the Port St. Lucie
facility, here came COVID-19 and the next roadblock. Even
though it was and still is a huge challenge, it didn’t change the
core of how we tackle our problems: we plan, we take action, and
we push forward.”
But no matter what happens, McShane continues to come back
to one thing that he’s enjoyed the most out of his long career, and
that’s the impact he’s had on the people at City Electric Supply
and TAMCO.

TOM MACKIE SAID, ‘HERE’S WHAT’S GOING ON. I NEED
YOU TO BUILD ME SOMETHING THAT’S MEANINGFUL AND
GOING TO STAND THE TEST OF TIME.’ THAT WAS THE FIRST
CONVERSATION I HAD WITH MR. MACKIE ABOUT TAMCO.
forget. When McShane, John Allden, and Tom Mackie landed in
Turkey, they heard the U.S. factory was on fire.
“My first thought was that they were joking,” McShane admitted.
“You hope something like that is a joke because you don’t want
anyone to be hurt. It was a very scary moment not being able to
do anything.”
What seemed like a disaster on the surface actually turned out to
be a blessing in disguise. As they rebuilt 20,000 square feet of the
damaged facility, TAMCO used this chance to find its weaknesses
and fix quality issues by listening to their customers.
Frank McShane talks about this chapter in TAMCO’s history
like a phoenix rising from the ashes, a new beginning. By 2007,
everything was rebuilt and driving forward. TAMCO rose from the
ashes, almost literally, and CES was doubling down on TAMCO,
investing more into its in-house operations.
And then 2009 hit.
“Really?” McShane laughed. “We did all this, had millions of
dollars in sales, and after all this, now there’s a recession?”
“Even then, we never quit,” he explained. “From 2009 to 2014,
we constantly re-invested in ourselves. We brought on more tools
and more people on board. We welcomed in new visions and
new passions. We were manufacturing in America. There was a
level of intensity and excitement around TAMCO that was never
there before, even back in 2005 when we started.”

“That’s the most rewarding part of where we are now,” he
continued. “It’s incredible to believe that you’ve had an impact
on hundreds of lives, just by coming into work and trying to help
the company move forward. The success that you have, you can
pass on to others.”

LOOKING AHEAD

For McShane, seeing what he and everyone else at TAMCO have
been able to achieve in 15 years — and the rest of his career so
far — has been nothing short of a miracle.
“If we can achieve this in 15, imagine what we can do in 30!” he
exclaimed. “It’s fun to look back on it now. You hear about guys
like Gary Smith, John Gray, and Jim Lawson as you grow in the
company, but you never imagine that’s going to be you one day.”
Now with 30 years of his career behind him and plenty more still
ahead, McShane has some pretty great advice for anyone looking
to grow their career at CES.
“The first one is to work hard,” he started. “Second one is to
listen and learn. The third is to always be passionate about
what you’re doing and always do your best. Just do what’s
right in that moment and make sure it’s the best thing you
can do. It’s not one thing that will make you successful. It’s a
combination of things. Don’t ever lose excitement about that.”
There’s so much more to Frank’s story that we
couldn’t fit in these pages. Scan QR code to
read the full version.
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HIGH SCHOOL GROUP
USES SPRING BREAK
TO VOLUNTEER
When you think of a typical high schooler’s
spring break trip pre-COVID, you probably don’t
picture a group of teens in hard hats and safety
glasses cleaning up flood damage, but that’s
what Dakota Hendren was doing in the summer
of 2019. And she wasn’t alone.
“There’s a club at my daughter’s high school,
Royal Oak High School, called Interact,”
explained Dakota’s father and CES Waterford
Branch Manager Paul Hendren. “It started so
that kids, instead of going to Florida on spring
break to party, could go do charitable work.”
And Paul is a good person to describe the
club as it’s been in his family for a while now.
His son, Andrew, did it all through high school,
and now his daughter Dakota has picked up
the baton.
It’s a heartwarming image — groups of kids
year after year using their vacation time to serve communities
around the country — but it’s probably harder work than what
you’re imagining.

They’ve picked up trees and debris. They’ve demolished
buildings. They’ve picked up garbage. Simply put, they do
whatever people need them to do. They help people who need
it, often older people without a lot of family around to help.

“There are no frills on these trips. They sleep on the floors of
churches and campgrounds,” Paul described. “No hotels,
nothing like that. And it’s physical work, picking up debris,
using power tools.”

“It can be as simple as picking up branches for two or three
days,” said Paul. “Or it can be something like helping save city
and county records after flooding. They use these kids as they
see fit.”

So what keeps these kids going back? What compels them to
choose long trips, hard work, and sleeping on a hard floor over
a fun trip to the beach or even just a relaxing week at home?

While every year these kids prepare to go help others, they
usually need some help of their own.

“For my daughter, it’s the look on someone’s face when you
do something for them that they’re not able to do on their
own,” said Paul. “I talked to my son, and he mentioned an
older gentleman who had a farm, and his fence was destroyed.
So they rebuilt it for this older guy with a limited income, and
they changed his life. He couldn’t thank them enough; he
could have livestock again.”
The group has gone to New Orleans to clean up after Katrina.
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“When these kids go on these trips, they have to bring their
own safety gear — steel-soled boots, hard hats, safety
glasses, gloves,” said Paul. “A lot of people just don’t have
it, and then on top of that, they leave the gear behind on the
sites for future volunteers.”
On top of paying for the trip itself, this safety gear can be a big
financial investment for students’ families.

“One day, I was on the phone with our TAMCO rep, Thomas
Frasier. I mentioned the trip to him, and he said to send him
an email of what we needed, so I did,” said Paul. “Then he
got with his boss, Mike Smith, who authorized him to send
us everything we needed — a dozen hard hats and a dozen
safety glasses, free of charge.”
That phone call was a gamechanger, and a heartwarming
example of not only how willing people are to help but of
the kinds of relationships CES employees value with their
representatives. The kindness TAMCO showed to the students
at Royal Oak High School allowed them to pass that kindness
on to flood victims in New Bern, North Carolina.
“They really enjoyed going as a group,” said Paul, “and seeing
the looks on people’s faces.”
And while these kids don’t know when it will be safe to
pile up on a bus to take their next trip with the pandemic,
you can bet that as soon as it’s safe to travel again, these
kids will be ready to go. And they’ll have the CES family
cheering for them.

Dakota Hendren volunteering for demolition on a school charity project.

SURGE PROTECTORS
THE SOLUTION TO
POWER SURGES
NEC 2020 code update recommends all new or updated
services supplying residential and commercial structures
should be equipped with Surge Protection Devices (SPD).
Type 1 SPDs allow for installation before or after a main
disconnect to protect your appliances and motors from
internal and external power surges/transitions. Order today!
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THE BIGGEST
GOVERNMENT JOBS. THE
BEST HANDS-ON SERVICE.
Did you know City Electric Supply is a certified GSA supplier? Fully vetted and certified,
CES has the blue logo that really matters, letting us supply
any government job, anywhere in the U.S.

SEE WHAT IT’S LIKE TO
WORK WITH US,
FROM PEOPLE WHO
ALREADY HAVE.
“We needed a diesel generator from Generac for a
government job in Georgia, but only GSA suppliers have
access to them. Luckily, CES has a GSA division to handle
things just like that. They worked directly with the customer
from the initial sale to the follow up, helping us strengthen
that relationship we tried so hard to build. We wouldn’t
have been able to do this job without them. Period.”
Operations Manager Tyler Lee
CES St. Mary’s

“My branch worked on an LED lighting project with the
National Archives. Duane, from our GSA division, took care of
everything. From following up with the customer to handling
all the paperwork, we didn’t have to worry about anything.
The team at GSA knows exactly what they need to do on
these government jobs, which makes my job way easier.”
Branch Manager Darrell Marshall
CES Capitol Heights

CONTACT US
We help our branches get past the red tape that blocks other
distributors. If you have a government job, simply call or email
below, and we’ll help you handle the rest.

GENERAL SERVICES
ADMINISTRATION
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GSA Contractor #GS07F032GA
GSASales@cityelectricsupply.com
Phone Number: (904)644-7081
GSA Sales Office: 329 Parkridge Ave,
Orange Park, FL 32065

CANADA TOP BRANCH
Earning Top Branch of Canada for 2020, the gang at Ottawa Central has a lot to celebrate! They kickstarted the festivities with
awards presented to Branch Manager Vicky Mackay, and the rest of the amazing team: Matthew Brennan, Nicholas Obst, Faruk
Cavalic, and Jordan Loughran. Congratulations on an amazing year!

Iain Loughran, Ottawa District Manager (left);
Vicky Mackay, Branch Manager (centre);
Wayne Davies, VP of Operations (right)

(From left to right); Iain Loughran, Faruk
Cavalic, Vicky Mackay, Matthew Brennan,
Jordan Loughran

FIVE MONTHS.
ONE BIG PROMOTION
FOR DAN MURPHY.
Five short months ago, Dan Murphy was starting his first day
as a driver at CES Tallahassee West with no previous electrical
or sales experience. Today, he’s worked his way up to Counter
Sales and is going the extra mile to make sure his customers
get the materials and service they need.
Ever since his first day, Dan has stayed late to help customers
and learn as much as he can from his team. He’s been a great
addition to CES Tallahassee West, and we can’t wait to hear
what he accomplishes in the next five months!
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A MINUTE WITH
GINO COLÓN
CELEBRATING
15 YEARS

TAMCO Group is proud to recognize South Florida Sales
Rep Juan Cotto and Fusion Lamps Product Manager
Gino Colón for 15 years with the TAMCO family.

Gino Colón started his career at TAMCO as a Manager Trainee.
Over the course of the past 15 years, Gino had the opportunity
to work in many facets of the company, from the machine
shop and paint booth to the warehouse and assembly line. His
experience gave him the knowledge necessary to become a
successful product manager.
When asked about his experience here at TAMCO, Gino said,
“One of the biggest challenges I’ve had was transitioning from
manufacturing to Fusion’s product development operation,
learning about all products and their applications. I am happy
to say that the leadership entrusted and supported my growth
within the company. They provided me with the opportunity
to learn about business operations and offered the training I
needed to make a successful transition.”
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Gino went on to share that he thrives in the fast-paced
environment and with the daily challenges that come with a
growing business. He is excited with the development of new
products, which include 3-in-1 LED tubes that work with a
ballast and double-/single-ended applications, color & wattage
selectable corn cobs, and new high bay retrofits with a sensor
option (coming soon).
“I truly love what I do,” said Gino. “It is an added bonus that I
get to work with an amazing team on a daily basis.”
When Gino isn’t at work, he can be found hanging out with
his family or riding his Harley Davidson.

A MINUTE WITH
JUAN COTTO

Juan began his journey as the first Outside Sales Rep for
Tamlite Lighting in July 2005. As the company’s first salesman,
Juan had to overcome Tamlite Lighting’s limited brand
recognition and aggressive competition in the market.
“The South Florida market is the biggest challenge due
to competition. There are hundreds of vendors selling
the same product by some well recognized brands in
the industry. It is my job to educate the customer on why
Tamlite Lighting is the right product for the job,” said Cotto.
“In order to do this, I take the time to listen to the customer
and find a solution for their problem.”
Juan went on to talk about the changes and growth during
his tenure. He touched on the growing product line, new
business units, and the expanding market. But his biggest
takeaway was the committed leadership.

are committed to supporting their employees,” said Cotto.
“The sales team is given the tools necessary to succeed, like
product training, catalogs, product samples and giveaways.
“I love everything about my job. I enjoy educating the
contractors and owners about our quality products and
customer satisfaction. I love meeting with branch managers
and staff where I can share knowledge and tools to help sell
products with confidence. Winning the bid on the job is the
most rewarding — knowing I worked hard to get that sale.”
According to Juan, branch managers and staff are looking
forward to visiting the new warehouse to see what we have to
offer CES.
When not working, Juan and his wife Erica enjoy traveling,
UTV riding with friends, and spending time with their children.

“We have great leaders here. They invest in their people as
much as they invest in bringing in quality products. They
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Save 5%
& we’ll donate 2.5% to Make-A-Wish

SHOP OUR RESIDENTIAL,
COMMERCIAL & INDUSTRIAL
RENEWABLE ENERGY
SERVICES TODAY!

Free shipping on online orders over $75 and free shipping on any in-store pickup
orders. You can do in-store pickup or have material shipped to your location, if local
stock is required for ongoing business our Renewables Team will coordinate with
any of our 570+ locations to fulfill your needs.

Qualifying orders require at least 50% of order value to be DC product. Discount applies on qualifying orders up to a maximum
value of $25,000. you will receive a 5% discount in-branch or online with promo code. Promo valid 11/1/2020 – 11/30/2020.

1

Battery
Storage

Inverters &
Accesories

PV Cable &
Accesories

Solar
Modules

Rack &
Accesories

AC Residential
Products

Qualifying orders require at least 50% of order value to be DC product. Discount applies on qualifying orders up to a maximum value of
$25,000. you will receive a 5% discount in-branch or online with promo code. Promo valid 11/1/2020 – 11/30/2020.

1
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on your next qualifying order
of Solar + Battery Storage Solutions.*
Receive a 5% off promo code just
for signing up with your email!
cityelectricsupply.com/Solar5
Valid November 1 - November 30, 2020

FINANCING OPTIONS AVAILABLE.

Finally, you can close sales without worrying about collecting
funds or managing cash flow. Just find the financing option that
works best for you and get started today. You’ll be amazed by
how easy things can be.
FOR MORE INFORMATION ON FINANCING SOLUTIONS, PLEASE
CONTACT YOUR CES RENEWABLE ENERGIES REPRESENTATIVE.

FOR MORE INFORMATION
CONTACT US TODAY AT
RES-Sales@cityelectricsupply.com
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COMING TOGETHER TO HELP
THE PASADENA COMMUNITY
When the pandemic hit, Attack Poverty saw a quick growth in
related needs and quickly pivoted to address them with the
help of people like CES Pasadena Operations Manager Robert
Stevens and Brotherhood member Pernell Hill. Within a mere
two weeks of COVID hitting Houston, Attack Poverty turned
their centers into food distribution sites, and within weeks, they
served 115,000 people.

“We walk alongside communities, partnering with
businesses, schools, and organizations, to empower them,”
added Jason Hall, Director of Church Mobilization at Attack
Poverty. “We do community listenings to assess both the
needs and the assets of an area, but we don’t see it as ‘How
can we help?’ as much as ‘How can we empower people to
embrace their own communities?’”

“When Harvey happened, we went to people’s doors and
started helping,” said Ashley Cadis, Director of Development
at Attack Poverty. “It’s been the same thing with COVID. In the
last 20 weeks, we’ve served more people than in the past nine
years combined.”

Because each community provides its own unique
strengths, the work Attack Poverty does can manifest itself
in different ways.

For Attack Poverty, it all started with a simple car ride nine
years ago.
“Our founder took a drive across Richmond and saw a
community in need,” Cadis said, “so he started Attack Poverty,
which is dedicated to serving communities through assetbased community development.”
A natural response to that might be: what is asset-based
community development? Cadis is one step ahead of you.
“Asset-based community development is driving through
a community and looking at what they already have,”
explained Cadis. “We see what their strengths are and who
we can partner with to awaken the potential that we believe
is already there.”
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“Right now, we’re doing food drives,” said Hall, “but we also
help with other things depending on the situation. Sometimes
financially, with rent. We’ve been able to help people get their
water and lights turned back on.”
For another organization in the area, Brotherhood, it started
with a desire to help nonprofits in the area.
“Brotherhood is an organization for men from all walks of life
who have a passion for impacting their communities,” said
Pernell Hill with Brotherhood, “and we are fortunate to live in a
city with a number of different organizations that address the
needs in our community — Attack Poverty being one of them.”
For City Electric Supply Pasadena Operations Manager Robert
Stevens, it started with a simple social media post.
“I learned about Brotherhood from an ad Pernell Hill put on
LinkedIn,” explained Stevens, who has harbored a passion

for community outreach since he was a teen giving shoes and
food to those in need. “And it was from Brotherhood that I
heard about Attack Poverty.”
And that’s the story of how CES found Brotherhood and
Brotherhood found Attack Poverty, and they all came together
to serve the same community. While the three partners make a
strong team, they are not alone.
“We partner with Feed the Hunger and Houston Food Bank,
the largest food bank in the country,” said Hall. “We couldn’t
do it without our many partners. It’s really not just us.”
Organizations like Attack Poverty rely on people like
CES Pasadena Operations Manager Robert Stevens and
organizations like Brotherhood to help them in their mission
to serve communities, and City Electric Supply couldn’t be
happier to be a part of it.
“Companies like City Electric Supply help when we need
collaborative efforts to help a community,” said Cadis. “It’s
neat to know one of your employees volunteers.”
As an active volunteer, Stevens looks forward to taking
advantage of the CES Cares programs that encourage
employees to give back to their communities.
“I just recently learned about CES Cares,” said Stevens. “I
didn’t know that you could keep track of the hours you spend
in your community and earn donations from it. I think that’s
great, and I definitely want to start using my time with Attack
Poverty for that. It feels good knowing that even in the time you
spend volunteering, your company will back you up. You might
not be able to donate your own money, but CES can help, and
that’s a significant benefit.”

“CES Cares is so proud of what Robert’s doing to help his
community,” commented CES Cares Social Impact Manager
Karen Gray. “We like to show support with our Dollars for
Doers program by rewarding volunteers for their time. You
just have to log a minimum of 10 hours on the CES Cares
website, and CES will award you $100 to donate to the
charity of your choice.”
And Stevens has recently done something that could help him
log those next 10 hours — and it’s the reason he, Brotherhood,
and Attack Poverty had August 22 circled on their calendars.
On August 22, from 10:00 a.m. to noon, they all gathered at
Katy Taylor High School to give out food to more than 500
families — approximately 1,500 people — and they made sure
it was as safe as possible for everyone involved.
“Masks, gloves, social distancing,” were Hall’s own words.
People pulled up to tents and received two weeks’ worth of
groceries for free, and it’s something Attack Poverty wants to
keep going.
“It will become a monthly, maybe bi-monthly, thing for us,”
said Hall.
They’re all looking forward to the events to follow, and when
asked if he had any advice for people interested in helping in
their own communities, Stevens had some inspiring advice.
“Be brave, speak up. Look for opportunities to help even if you
don’t think you have the skills,” said Stevens. “I’ve been able to
help in the multimedia department at my church, for example,
and I am by no means an expert. There’s always something
you can do.”
If you’re an employee interested in giving back to your
community, please visit CESCares.Benevity.org, and if
you are interested in helping or learning more about
Attack Poverty, please visit AttackPoverty.org.
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CES ROANOKE
DONATES LIGHTS
RAPIDS TO COMMUNITY
Recently, City Electric Supply Roanoke Rapids teamed up with
Eastern Electrical Corporation to donate four light fixtures to a
memorial for fallen officers in Centennial Park.
“We wanted to get the place relit and dress it up,” explained
CES Roanoke Rapids Branch Manager Joe Baird. “We
used MPFLED-305kk flood fixtures with knuckles, which are
becoming more popular.”
The benefit of these lights is that once they’re mounted, you
can angle them in any direction.
“I think with this project being in a park, with it being so
visible, it will definitely lead to more jobs in the future,”
added Baird. “Even though it’s just two fixtures, the
memorial really stands out.”
The project ran smoothly, only taking four to five hours,
and it was ready in time for the city’s Parks and Recreation
department to add shrubbery to it the very next day after a
little bit of trenching.
“We’re in a small town, so when someone needs something,
we try to help out,” Baird said. “It was an easy project, but
it didn’t make it any less special. We would work late in the
afternoon so we could give everyone exactly what they wanted.
We enjoy doing anything to help the city out.”
CES Roanoke Rapids has a lot of experience doing just that. In
the past, the branch has raised money for schools, little league
football teams, and people dealing with illness.
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“Businesses here join together to do fundraisers. It’s a
small town, so it doesn’t take a lot,” he said, “but once
word gets out that someone needs help, we always try to
help out. Everyone sticks together.”

GENERATORS
FOR ORANGE, TX
Before Hurricane Laura made landfall on the Texas and
Louisiana coast, three City Electric Supply branches were there
to help ahead of the storm.

“If someone didn’t need a generator, they were posting our
location on Facebook to help spread the word that we were
there to help.”

CES Pasadena, CES Houston Northwest, and CES Katy
teamed up to gather all of the generators they had left in
stock and travel to Orange, Texas, which is just 30 minutes
from Lake Charles, Louisiana, one of the areas hardest hit by
Hurricane Laura.

And it worked. People were more than happy to see City
Electric Supply as a lot of distributors in their area had run
low on generators leading up to Hurricane Laura and they
expected their power to be out for the next four weeks.

“It all happened last minute,” CES Pasadena Branch Manager
Grant Price said. “We talked about it the same day that the
storms and hurricane were going to hit. It was better to get the
generators there before everything happened so they didn’t
have to wait to recover from Hurricane Laura.”
District Manager Daren Thode, Houston Northwest Branch
Manager Matt Dunn, Katy Branch Manager Ryan Phillips, and
Pasadena Branch Manager Grant Price planned the quick trip
that same day.
The three branches packed up more than 40 generators and
hauled them to an empty parking lot in a residential area where
homeowners could easily see them.

“I was just glad to help them stay on their feet,” Price said.
“It’s sad to see the devastation that happened, but knowing
that we helped get about 40 families up and running again
was a good feeling.”
For Price, he’s definitely going to do this again in the future,
and he hopes that other branches do the same next year.
“I can relate to what they went through and are still going
through,” Price said. “I encourage anyone and everyone
to do what they can to help people affected by disaster.
It’s not just a good thing to do, but it also shows that CES
supports them and wants to help them stay safe and keep
their power on when it matters most.”

“Before we even parked, people were stopping us to ask if
we were selling them and where we were headed,” he said.

THE WIRE NOVEMBER 2020 | 57

COMMUNITY

CES
STAFFORD:
NO PROJECT WE
CAN’T HANDLE

“There’s no project we can’t handle.”
A confident position from City Electric Supply Stafford Branch
Manager Israel Flores, and not unfounded.

“Dealing with CES, he knows what he’s getting, and it’s a huge
comfort to him. It’s as simple as treating contractors the way
they need to be treated. They’re number one. Treat them that
way and you won’t have any issues.”

The CES Stafford branch recently landed one of their biggest
projects yet — a 60,000-square-foot church. Why did the
customer choose them for the job?

Another important way to avoid issues that Flores has learned
in his 25 years of industry experience? Have an outstanding
team behind you.

“If my customer needed something,” said Flores, “I’d put it in
my own truck and take it myself if I had to.”

“The whole team is just great. Everyone on my team has a skyis-the-limit mentality,” praised Flores. “I work for them. They’re
the ones who make the wheels turn, they’re the ones who keep
this branch going, and I couldn’t be more impressed by them.”

It’s that kind of service that sets CES apart, according to
Flores. And as impressive as it sounds, it’s not an empty
promise, it’s just how they do business. They’ve had plenty of
opportunities to prove that, too.
“It’s been an interesting project, constantly moving, constantly
delivering. Our customer will call me on a Saturday or Sunday
night saying he needs something at 8 a.m., and we’ll come in
here, pack it up, and get it to the job site on time,” he said. “We
really pride ourselves in our customer service.”
One time, the branch got a phone call at 4:50 p.m. on a Friday
that they needed eight transformers, 14 panels, and pipe,
which added up to two full truckloads of material by the next
morning. What did they do? They loaded up the trucks and
drove the three hours to the site.
It’s this kind of dedication, two years into the CES/customer
relationship, that keeps this particular customer coming back.

One story in particular from this project stood out to Flores as
a testament to his team’s undying energy and commitment to
going the extra mile.
“My driver, George! He had to make the long haul every time
to make a delivery, and he made a lot of sacrifices. It has not
been easy. Just last Saturday, on the way up there, he had a
blowout. He had to pull over and get roadside assistance for
not one but two tires. On a Saturday!” said Flores. “But he
didn’t give up, he didn’t just sit there. He jumped back in the
truck and said, ‘Whatever I need to do, I’ll do it.’ He was back
on the road within an hour.”
According to Flores, all members of his team are tremendous
in their positions, and he couldn’t ask for anything more.
But he is excited to see what they can take on together
in the future.

“He understands. He knows our value,” explained Flores.

WE KNOW HOW TO HANDLE CHANGES. WE KNOW HOW TO MAKE
QUICK FIXES. PROBLEM, SOLUTION, MOVE ON. WE LEARN FROM EVERY
JOB WE WORK ON, AND THAT’S THE KEY TO SUCCESS — LEARNING
FROM EVERY CHALLENGE. IT’S MADE US STRONG.
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“We have so many opportunities ahead of us. We have jobs in
the books, and the list grows every day,” said Flores. “We’re
so grateful. Projects like this help tremendously. They make us
even more prepared for the next big thing.”
And prepared they are.
“We know how to handle changes. We know how to make
quick fixes. Problem, solution, move on. We learn from every
job we work on, and that’s the key to success — learning from
every challenge,” said Flores. “It’s made us strong.”
Like he said before, there’s no project his team can’t handle.

“What also helps is that there are so many CES branches and
they’re all helping each other. My customer particularly likes
that no matter where he goes, there’s a City Electric Supply
right around the corner,” laughed Flores. “I have people ask
me, ‘Do you have a store in San Antonio?’ I say, ‘I have many
— what part of San Antonio are you in?’”
With 500+ partnering branches around the country, an
unbeatable team, and the kind of dedication that leads a
Branch Manager to be ready to load up his own personal
truck at any time, we’re not worried about the future of
CES Stafford. We’re excited about it.
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CES RICHMOND
AND THE BIG TENT SALE
WITH MILWAUKEE TOOL
If you’re in the trades (or ever operated a power tool),
Milwaukee Tool needs no introduction. For CES Richmond
Branch Manager Amit Thakur, it turns out his Milwaukee promo
didn’t need much of one, either.
“We just said we were offering specials that day on Milwaukee
Tool,” Amit said. “We didn’t say what the deal was going to
be, so it kept people interested as we ran up to the day of the
Milwaukee Tent Sale.”
That’s a bold strategy, but it seemed to have paid off — literally.
“We promoted through word of mouth, but also through email
marketing. We sent about 300 customer emails out with the
Milwaukee Tool flyer,” Amit said. “When the day finally came,
we had nearly 60 customers show up for the sale.”

As for the day itself, Amit was focused on just one simple goal:
finding a way to give back to his customers with this promotion.
“With COVID, we couldn’t have a customer appreciation day
this year, so this was our way to give something back,” he
said. “Some guys were waiting for a good sale on Milwaukee,
and others just wanted to see what we were showcasing.
Whatever they were looking for, we wanted them to get a good
deal out of it.”
That good deal was just an added 10% on top of his branch’s atcost pricing from Milwaukee Tool — even if it wasn’t in stock.
“The entire team was very excited that day. We’ve been having
our Milwaukee Rep Ramsey Alfantazi come in the last few
months to educate the team on their product line, so they
couldn’t wait to start selling it to our own customers.”
That product knowledge went a long way. Add in the fact that
CES Richmond is in the process of expanding a wall in their store
to add more products and more SKUs — mostly Milwaukee Tool
— and you have all you need for a successful day.
Well, that and a bunch of giveaways. It turned out to be such a
hit, Amit might even run this annually.
“It went so well, we plan on doing something like this every
year with Milwaukee,” Amit said. “Not only did we hold a
raffle for an M18 Jobsite Radio, but we also had a table
full of Milwaukee product. Any time a customer purchased
a tool, they were able to grab anything from the table —
blades, saws, and more.”
For Milwaukee Rep Ramsey Alfantazi, he can’t wait to do this
again, too. All those months of educating the CES Richmond
team on Milwaukee’s product offering was well worth it.
“We’re excited for many more events to come,” he said.
“Customers were very eager for a Milwaukee Tool event at
CES, which was a huge part of the success we had, but also
the team at the branch had the product knowledge down.”
It also didn’t hurt that Milwaukee Tool was out there
showcasing new product, doing hands-on demos, and of
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course, competitively pricing the product to close sales.
“We did a few sneak peeks of new product at the event,” he
admitted. “People were really excited for our new MXFUEL
line. It’s a fully cordless small equipment system that’s going to
make us competitive against the small equipment gas market.
Having those moments at events always makes it a little more
special for the customers that come to show their support.”
But most of all, Ramsey was thankful for Amit and the CES
Richmond branch for showing a commitment to Milwaukee
Tool, even when current circumstances made it a little more
difficult than usual to run an event.
“There are so many tools to keep up with that it’s hard for a
distributor to engage with one single manufacturer,” Ramsey
said. “But Amit’s engagement has been top-notch. From sales
to product launches to events like this one, it just shows how
committed he is to the partnership.”

with one tool. Before you know it, you’re only buying and using
Milwaukee for everything.”

As for Amit, even though it was nice to see all the Milwaukee
Tool fly off the tables, it was way better to watch a few
customers buy their very first tool from Milwaukee.

When they do come back for more, there’s at least
one Canada branch with a wall full of Milwaukee Tool
just for them.

“The contractor that ended up winning the M18 Jobsite Radio
wasn’t even a Milwaukee user,” Amit said. “But it always starts
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PUTTING WORDS
AND HANDS TO
WORK
Four years ago, Curtis Green never thought he’d be running
FTP the Movement, a faith-based nonprofit that now has six
groups covering almost all of Georgia. But he also didn’t
think he’d be helping to feed and clothe the homeless by the
thousands, either.

Today, that’s exactly what he’s doing on top of working as an
Inside Sales Representative at CES Lithia Springs.
“When we first started, we never saw it coming this far. We
just wanted to put our hands to work,” Curtis said. “We have
weekly meetings to discuss the Bible and to take what we read
and what we learn and put it into action.”
Those weekly meetings are a huge part of FTP, which stands
for For the People. Whether they’re holding it virtually or
meeting up in-person at parks while social distancing, they’ve
created a judgement-free zone for the members to get
anything off their chests.
“It’s just a time where people can come and be who they
are,” he said. “We start each meeting talking about our
week, working through whatever someone in the group
might be struggling with, and then we talk about how we
can spread our message.”
What’s one of the ways they’ve been spreading their message?
Since their first year as a nonprofit, FTP the Movement has
held an annual Hoodies for the Homeless event in December,
donating thousands of jackets, hoodies, and coats to those
who need it most.
But that’s just one of their 10 annual events. They stay busy,
only taking a break in April and August.
“If we can bring a good message to people, show that they’re
cared for and loved for, then it might make the officers’ jobs
easier and show that the community is here to support them,”
Curtis said. “It’s hard to help everybody. A lot of people want
help, but a lot don’t.”
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This is unfortunately the sad reality. It takes a lot of strength
to find and accept help, so Curtis and FTP the Movement are
making sure they’re always staying visible and active in their
communities so that when someone is ready to get help, they’ll
be right there.
“One of the areas we’re very active in is Hurt Park, right in the
middle of Atlanta,” he explained. “Over 2,000 homeless people
stay in that area, so there’s always someone we can help.”
For Curtis, one person in particular comes to mind during
FTP’s second outreach they ever did.
“There was a woman sitting on a bench, so I asked her if
I could get her something to eat,” he said. “She was so
humble and so thankful for the help, but said, ‘I don’t want
to take anything from y’all.’ It really resonated with me.
She had such a good heart — it’s always hard to see good
people in a bad place.”
While Curtis and FTP the Movement are always looking to
maximize their impact through their monthly events, they also
reach out to their local communities to see who they can help.
If that doesn’t work, they will literally drive around and look to
help those who need it.
“We connect with churches, police departments, and fire
departments in our own communities and in the Atlanta area,”
he said. “Most of our outreach is spontaneous: if we see
something, we act.”
They’ve handed out baked goods from local grocery stores.
They’ve partnered with churches to gather clothing donations.
They’ve given away clothing, water, towels, and other essential
supplies. Whatever it is that they’re doing, it’s built around
spreading their positive message and putting what they learn
from studying the Bible into action.
“This is just one way we’re trying to help restore the hearts of
others,” he said. “We have six groups all over Georgia, and we
come together to do 10 events each year. Each event is just
about giving back and putting our hands to work.”

And Curtis is the first to admit FTP the Movement wouldn’t
have made it this far if not for all the support he’s received from
his coworkers at CES.
“Everyone has been incredibly encouraging and uplifting.
People always ask when the next event is or if I need help or
support financially. I even run a weekly meeting myself, and
almost everyone shows up each week to show their support for
our mission.”
Curtis just hopes that he’s able to inspire others to do the
same in their own communities. In his words, all you have to
do is take a “leap of faith.”
“You can’t do this by yourself,” he said. “Whatever you
want to do, the biggest thing is finding like-minded
individuals who feel the same way as you. One of the most
important things I realized is that you’ll never start unless
you just do it. You’ll learn a lot along the way, but it’s worth
every second of it.”
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CES RICHMOND
NORTH:
TAKING THE SOLAR
MARKET BY STORM

Picture everything that goes into a major solar project —
panels, racking, inverters. Now picture it all coming from one
place — City Electric Supply. That’s what happened when
Shockoe Solar and City Electric Supply Richmond North
teamed up for their latest project: Herod Seeds.

“CES has a great partnership with them, and they make an
incredible-looking product,” said Joyner. “Not only do their
modules look really good, but REC has one of the highest
efficiencies in their watt class and one of the best warranties in
the industry.

“That’s new, that’s special. I always quote everything, but solar
modules especially have not typically been easy to land for
CES in the past as CES didn’t highly participate in the space.
Thanks to our new RES division, it is now possible for CES
to participate and compete in this market,” explained CES
Richmond North Outside Sales Representative Jason Joyner.
“There are a lot of different sources and manufacturers for
solar modules, and of course everyone’s looking for the best
price, best efficiency, and best availability.”

Another instrumental factor in landing this project? City Electric
Supply’s very own Residential/C&I Renewable Energies
division, RES.

So not only was CES able to supply everything as a one-stop
shop, from DC and AC materials to PPE and more, they were
able to beat out some pretty stiff competition, and they owe
some of that to their partnership with REC Group as a Platinum
REC Partner.
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“Like I mentioned before, there are plenty of different makes
and models of modules, and Rob Smith from the RES
team was involved in vetting many manufacturers and only
partnering CES with some of the best in the industry,” said
Joyner. “His decade plus of experience in the market on the
contractor side has built a network that he relies heavily on
every day to build and support this space for CES and its
customers. He was right beside me the whole time, making
sure everything was correct. He’s been a huge help. Huge.”
When Joyner started at CES, solar was completely new to him.
With the experience he’s received from working with Shockoe
Solar and the help he’s received from colleagues like Rob,
that’s no longer the case.

I didn’t know anything about solar when I started, but I do now.
And I’ve gained some really important experience, especially
with this project being the largest the Richmond North Branch
has seen,” said Joyner.
“It takes time to figure everything out before diving in, but that
comes with the territory. That’s how you get the job done well,”
said Joyner. “And you know, we still turned it around in about
six months.”

“My mindset is always, ‘What’s next? Let’s go,’” admitted
Joyner. “Don’t get me wrong, any time you can make
something that big happen at a branch that hasn’t really done
anything like it before is definitely exciting, and I’m really
happy with how this turned out, but I’m also ready to see what
opportunities are still to come.”
And the good news for Joyner is that he probably won’t have
to wait long.

Landing such a large solar project was exciting for the branch,
but it wasn’t completely out of left field to Joyner, who values
a great relationship with Bernie Stanley, the owner of Shockoe
Solar, and the rest of his team.

“There are already some big things in the works,” said Joyner.
“We’re now working on Overbrook, a big development in
Richmond, and I’m happy to say there’s even more on the
horizon for us.”

“It sounds cliché, but we really just hit it off. I love working with
them. The guys, the personalities. Everyone’s nice, great to
work with and learn from. I’ve always enjoyed working with
them, and I don’t see that ending anytime soon,” said Joyner.

Joyner is the first to say that none of it would be possible
without his team — District Manager Sam Morse, Branch
Manager Ed Bolka, Operations Manager Paul “PJ” Harman,
Inside/Counter Sales Representative Mike Redmond, and
Driver Mark Brown. With such a skilled group of people,
CES Richmond has an exciting future ahead.

When asked if he’d taken any time to reflect on how much they
accomplished, Joyner was quick to respond to the contrary.
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CES GILBERT:
MAKING A
POSITIVE
CHANGE
Project Founder and Chief Energy Officer Erica Ballesteros
recently founded a nonprofit, The Development of Altering
Futures, Inc., that has a more targeted purpose — reaching
out to community youth.
“The project has a more targeted driving purpose of
empowering today’s youth with the necessary soft skills
and workforce readiness skills needed to maximize their
true potential in life,” explained Ballesteros. “The sooner our
youth discover how to utilize their unique values, cultivate
their strengths, and expand their inner sense of worthiness,
the sooner they will become meaningful contributors to
this world and intentionally steer themselves towards living
fulfilled, satisfied, and accomplished lives.”
“It’s a youth project, basically getting kids at a young age
to start thinking about what they want to do so they can be
more prepared after graduating high school,” added Stone.
“On top of that, some of these kids might not have financial
backing or the same privileges as other kids, so this is a way
to help them grow and show them different ways they can
work toward better futures.”
The Change Project regularly hosts events for the kids in the
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program, and this year, Stone and Aura C Electric teamed
up to donate a table at one of them, which helped allow
more youth to attend the program.
“If you can make a positive change, you shouldn’t have to
think about it. It should be reactionary,” said CES Gilbert
Branch Manager Kris Stone.
So when Stone’s customer, Aura C Electric, told him they
support events for The Change Project every year, he jumped
at the chance to help.
“If you can make a positive change, you shouldn’t have to
think about it. It should be reactionary,” said CES Gilbert
Branch Manager Kris Stone.
So when Stone’s customer, Aura C Electric, told him that they
support events for The Change Project every year, he jumped
at the chance to help.
“I found The Change Project about a year and a half ago,”
said Aura C Electric Owner Bob Sonne. “I’ve worked with the
students and done a few workshops myself, too.”

LEFT TO RIGHT: DANAE WILKINSON(OPERATIONS MANAGER), KRIS STONE (BRANCH MANAGER), 		
		
RICHARD POYNER III (COUNTER SALES), ZACH WILDERSPIN (COUNTER SALES)

“Aura C Electric has been a customer for over a year,” said
Stone. “They come in here all of the time. We have a very good
relationship; they’re great people. When they brought this
organization to my attention, I said, ‘Say no more.’”
By coincidence, The Change Project’s mission is similar to
Stone’s — to build strong and prosperous communities by
helping people and instituting positive changes.
The Change“The local support has been nothing short of
heartwarming,”said Ballesteros, “especially given all that we’ve
suffered from this year. This pandemic has created a tragic
landslide of mental, emotional, and educational issues that will
undeniably become a massive detriment to the employability of
our youth, but I get inspired by how quickly I see change.”

“It feels good helping charities like The
Development of Altering Futures, Inc., that support
what The Change Project has to offer,” said Stone
simply. “I want to do more things like this — with
this organization or with others. It’s great knowing
that CES is involved. I’m proud to be a part of
CES and here’s why — it’s not just a great job that
supports me and my family. It’s a company with
good core values that supports charities like The
Development of Altering Futures, Inc.”

And Ballesteros has been able to see how the organization has
helped people firsthand, not just now, but since its very start.
“I have so many touching examples of people growing and
transforming before me,” said Ballesteros.
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LET’S FIGHT
CANCER
TOGETHER.

JOIN US BY MAKING A DONATION & WE’LL MATCH IT UP TO $10,000.

Want to do more?
Get your customers to join us! If they
donate at the same link, we’ll also match
their donations up to $10,000. All proceeds
will go to the American Cancer Society
to fund research, support patients, and
provide treatments for those affected.
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All proceeds will go to the
American Cancer Society.

PATRICIA
ROWE:
A BREAST
CANCER
WARRIOR

In 1994, Patricia Rowe was eating lunch and watching an
episode of “Sally” about the importance of self-examination
for abnormalities in women’s breasts when she decided to
conduct her own. Unfortunately, during that examination, she
found a lump.
So she went to the doctor and was tested. After a sleepless
night, the phone rang saying to come back that day. She went
with her husband, City Electric Supply Operations Manager
John Rowe, and was told she had Invasive Ductal Carcinoma
— breast cancer.
“It was then that you could see ‘the warrior within’ come
to life. You could see the transformation happen in front of
you,” described John. “Through the lumpectomy and the
36 radiation treatments that followed, you could see the
fight and resolve in her eyes. She was determined to beat
this dreadful disease. A warrior she was and she didn’t let
cancer run her life.”
She maintained her job and was a wonderful wife to her
husband, mother to her daughters, and grandmother to her
two grandchildren. She fought for years, and the cancer
returned three times — in 1998, 2001, and 2004.

“She was done. Done fighting. Done with medicines. Done
with doctors. Done with pain,” said John. “She just wanted to
go home.”
On September 25, 2007, Patricia passed away.
“I found myself wanting to do something to keep this
extraordinary woman’s memory alive,” said John. “So I have
decided that this year, on what would’ve been Patricia’s 70th
birthday, I will be walking in the Susan G. Komen 3-Day Walk
For A Cure in Dallas, Texas on November 6–8, 2020.”
And there’s something we can do to help.
“I have a fundraising commitment in order to participate. Funds
will go toward eradicating this disease forever,” explained
John. “My CES family, I ask that you please support me as I
become a warrior for Patricia and everyone whose lives have
been altered, even lost, because of this disease.”

WANT TO HELP JOHN?
Finally, in 2006, she was free of breast cancer, only to be
faced by another challenge — stage 4 colon cancer.

WHEN YOU DONATE TO THE
AMERICAN CANCER SOCIETY IN
NOVEMBER, WE’LL MATCH IT.

If you are interested in supporting John’s walk, please
make a donation at www.the3day.org/goto/johnrowe.

If you are interested in donating to the American Cancer Society to
fund research, support patients, and provide treatments for those affected,
CES will match your donation up to $10,000 when you donate at
donate.cityelectricsupplymarketing.com
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ONLINE
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WITH US.

Welcome to the best online tool you can get your hands on.
After all, tools make your job easier. This one does, too.

CREATE ORDER
TEMPLATES
Perfect for rough-in
and finish-out kits.

LIVE CHAT SUPPORT
Have questions? Chat
online or call 1-866-634-9853

MULTIPLE USERS,
ONE ACCOUNT
Assign custom security levels
for ordering and billing.
C
E
S
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BILLPAY
Manage and pay statements
anytime, anywhere.

VISIT US ONLINE.
CITYELECTRICSUPPLY.COM

CANADA
CARES
City Electric Supply’s mission to help raise awareness and funds
for Make-A-Wish® Canada has not changed, even when faced
with global challenges.
For the third year in a row, our team member, Branch Manager
Pawel Szczechura, has showed support by raising funds through
marathon runs. His determination and enthusiasm impress us
every year as he tackles his mission and surpasses his goals.
This year was no different. Because all races planned were
canceled due to COVID-19, Pawel set out to challenge himself as
he has never done before by entering the Near Death Marathon.
Inspired by a retired Navy Seal, the Near Death Marathon, better
known as the 4x4x48, is where you run 4 miles every 4 hours for
48 hours. That’s 48 miles of running.
“I was looking for a challenge that would push me to the limit and
let me raise as much funding as possible,” said Pawel.

As if that wasn’t crazy enough, Pawel has commissioned donors
to help him surpass his $5,000 goal. In return, he agrees to run an
additional 4 miles for a total distance equal to two full marathons.
So how did Pawel do? His smile says it all.
Not only did he complete his mission, but he raised a total of
$5,019 while doing it.
“Great experience. Thanks for all the support!”
– Pawel Szczechura, Branch Manager.

TCOSTRD

A V A I L A B L E

N O W

TCOSTSQ

OUTDOOR
STEP LIGHTS
The new TCOST Series Step Light provides
maintenance-free illumination for walkways and
stairways. Available in round or square housing.
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CES LAND O’ LAKES:
GOING BIG FOR AN EVEN
BIGGER HOME
When a million-dollar home with a backyard the size of an
airport runway needs lighting installed, there aren’t too many
people who can say they’ve done something like this before.
Except Outside Sales Rep Jim Dahmer at CES Land O’ Lakes.
“I like doing the bigger homes,” he said. “Most of my
customers are commercial, but when I do any specialty
residential jobs, they’re usually the larger, million-dollar homes.
I have Kurt Garrett, a general contractor for large custom
homes, to thank for that. He likes to come to me because I
take the time and always find the best stuff.”
And even besides the runway-sized yard and a home with a
7-figure price tag, there wasn’t much else normal about this
custom lighting job.
“Zach from A-Z Lighting and I went to the home and we
looked around the property to see what we were working
with,” Dahmer said. “You could land an airplane in this guy’s
backyard, but the more unusual part about this job was that
this was the first time we were doing tape lighting outdoors.”
Outdoor tape lighting isn’t something you see all the time.
Add in the features requested by the homeowners, such as
dimming availability, and it makes this lighting job that much
more challenging.
“We had to be very particular — from the sizing and the
connection to the switches and the dimming features,” Jim
explained. “You don’t want one of the connections to get wet
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and shut off the lights, or else you’re going to have a hard
replacement on your hands. Everything had to be exact.”
So how long does it take to make something like this perfect?
For Jim and Zach from A-Z Lighting, only a matter of months.
“We started in November, and it took about 6 months to
do everything, from finding the proper product to getting it
installed,” he said.
That’s pretty quick, especially when you factor in some roofing
issues, a complete halt of construction, some delayed shipping
during the spring when COVID hit, and a shipping error of his
own that Jim had to deal with.
“The biggest thing I learned is to always check the product
when it comes in the door,” he said. “The track that the tape
light lays in was half the size it was supposed to be. It was
sitting on the shelf, and we were just waiting for the OK to go
install it. An order got mixed up, and it took us about a week to
get it corrected.”
When everything was finally wrapped up, it was time for the big
reveal, and Jim got a nice little surprise as well.
“When we went out there at night and the new homeowners
saw their outdoor lighting, they had a huge smiles on their
faces, saying that’s exactly what they wanted. You can’t
ask for anything better than that,” Jim said. “Then, when
Garrett said that he had three more he needed to do, that
put a smile on my face.”

As an essential business,
our doors have stayed
open through it all.Thank
you to every single
person who helped
make that happen.
“ I would just like to take a moment to say thank you to my staff. During the past few months with
COVID going around, they adapted to a new way of business and found a way to continue their hard
work every day. Because we remained open as an essential business, everyone stepped up to meet
the challenge. Thank you for adjusting and working hard through these challenging months and
doing an awesome job.” — Wake Forest University Branch Manager Chris Wright

THE WIRE NOVEMBER 2020 | 73

